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ABSTRACT

Technocapitalism a potent combination of information technology and capitalism is the fundamental industrial force of our time.
Technocapitalism affects consumers’ communication power consumer culture’s acceleration speed de-temporalization and counternarratives. This paper uses social assemblage dynamics to explain
how technocapitalism produces some of the most vivid digital manifestations of post-truth society.

INTRODUCTION

The time people spend online browsing, creating, sharing, and
commenting contents is increasing. According to the American Press
Institute the 88% of young people use Facebook as their main source
for information (https://www.americanpressinstitute.org/publications/reports/survey-research/millennials-social-media/). In general,
online users decide if news is truth or fiction based on who shared
it
(https://www.americanpressinstitute.org/publications/reports/
survey-research/trust-social-media/). Is truth getting lost in the algorithms of social media? In this paper we address this research question and investigate how people build narratives and counter-narratives that are perceived as truthful in social media conversations. In
addition, we investigate how speed may shape people’s formation
of truth.
To address these questions, we ground our study in the frame
of assemblage theory (i.e. the intersectional nature of social assemblages), social media literature on counter-narratives, and technocapitalism-related theories of speed, acceleration and de-temporalization.
These are the conceptual underpinnings of what nowadays has been
called post-fact society. Our study is set in the dog breeding context, an
online field site where multiple beliefs and truths are constantly generated and disputed in controversial narratives and counter-narratives.

THE DYNAMICS OF INTERSECTING SOCIAL
ASSEMBLAGES

Consumers are commonly enrolled in intersecting social assemblages (i.e. a fan of a specific TV show who is enrolled also in discussion boards about TV shows in general or more broadly fan communities which intersect with media companies). These assemblages
may be complementary but also problematic in their intersections,
like in the case of counter-assemblages (see Canniford and Shankar 2013; Giesler 2012; Parmentier and Fisher 2015; Scaraboto and
Fisher, 2016; Thompson and Coskuner-Balli 2007). According to
Deleuze and Guattari (1987) assemblages are made of discontinuous
and different components: some of them are rigid with high territorialization degree, while others are supple with low territorialization
degree, and some of these components can mark the directions along
which an assemblage gets deterritorialized (DeLanda 2016). Deterritorialization in the assemblage can occur at different rates of flow in
terms of slowness and viscosity or acceleration and rupture. In fact,
social assemblages may operate at different temporal scales that are
relative to the duration and stability (or instability) of the events and
interactions capable of building and changing them (DeLanda 2006).
Extant marketing and consumption literature has recognized
the communal and commercial tensions that may arise from these
intersections (McQuarries et al. 2013; Kozinets et al. 2010) and analyzed how consumers try to navigate and resolve these tensions (Par-

mentier and Fisher 2015), as in the case of consumers who work
to stabilize fields, networks, communities, markets and industries
(Scaraboto and Fisher 2016: 172) when tensions occur in social assemblages. However, we currently know very little about how the
speed of territorialization and deterritorialization of social assemblages shape consumers’ formation of truth.
Dynamism characterizes the discontinuous changes of contemporary consumer culture (McCracken, 2006: 3-4) and dromology,
or the logic of speed, emerges as the foundation of contemporary
technocapitalist society and the ultimate agent of progress (Virilio,
1977 [2006]: 69). Technology speeds social change and makes it
largely computational (Bratton, 2006: 13). Yet, the impact of the current speed of the discursive and expressive practices through which
assemblages are produced, contested, and re-stabilized in the social
construction of truth in social media has largely remained unexplored. Because speed characterizes social change in contemporary
consumer culture, a deeper understanding of this gap may advance
consumer culture knowledge.

THE SPEED OF COUNTER-NARRATIVES IN
POST-FACT SOCIETY

Social media are connective platforms where the democratized
communication power of consumers and their networked activism
(Helman and Wagnsson 2015; Ray et al. 2017; Williams 2017) facilitate the outbreak and the circulation of counter-narratives (Cheong
and Lundry 2012: 489). These alternative narratives compete with
those of official sources of information as well between each other.
Beyond the use of words, the visual rhetoric characterizing social
media discourse forms a dynamic visual lexicon that articulates a
multilayered counter-narrative that openly contrasts with mainstream
discourses (Clancy and Clancy 2016: 282).
The multiplicity of competing narratives that characterizes social media discourse (Page, 2014) finds a fertile territory of expression in the current post-fact society (Manjoo 2008; Mihailidis and
Viotty 2017). Post-fact society is the result of the fracturing of common institutional sources of information, the lack of common trust in
avenues for information, and the massive spread of content creation
and dissemination practices that have collectively led to a society
in which citizens are less frequently exposed to similar sets of facts
(Mihailidis and Viotty 2017: 447) that may allow for a shared perception of objective truth.
Additionally, crystallizing shared truths requires a time frame
that is no longer compatible with the pace of contemporary economy.
In this new economic reality, speed and its concentration have actualized the centralization and the acceleration of the technocapitalist
powers of media, industry, and war-making (Virilio, 2006: 11). Rosa,
Dörre and Lessenich (2017: 58) contend that modern societies are
characterized by three processes of acceleration that mutually reinforce each other: 1) the technical acceleration of transport, communication and production; 2) the acceleration of socio-cultural change;
and 3) the acceleration of the speed of life, social interaction, and
consumption. Moreover, social media communications have made it
possible to “detemporalize” consumers’ connections and reactivate
them at will at points in time and in sequences of consumers’ own
choosing (Rosa, 2013: 103). As Castells (2013: 34) argues with the
concept of “timeless time” and Bauman (2000: 117-118) postulates
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in his notion of “no time”, the relentless effort to annihilate time by
negating formal sequencing has ended up compressing and hyperaccelerating time (Tomlinson, 2007: 10). Social media is marked by
the rapid-fire development of content and its spread. This speeding
of textual and imagistic content and its destructured sequentialization nurture narratives and competing counter-narratives in amplified profusion. As we have learned with the intrigue of recent events
occurring across social media, this multitudinous profusion of narrative magnifies the formation of post-truths.

THE POWER OF NEGATIVE DISCOURSE IN
SHAPING POST-TRUTHS

Social media have created liquid spaces of interaction where
post-fact truths are boosted by misinformation and populist discourses that are easy to distribute but difficult to refute (Bode and Vraga
2015; Dalrymple, Young and Tully 2016; Lewansowski et al. 2012;
Speed and Mannion 2017; Vraga and Bode 2017). As well, harsh
disputes, incivility and sarcasm arouse and polarize opinions and
beliefs (Anderson and Huntington 2017), continuously destabilizing
and reconfiguring existing social assemblages.
In fact, despite the recent trend that depicts individuals turning
to online sources to seek out, understand, and discuss scientific issues more broadly (Su et al. 2015; Uldam and Askanius 2013), contemporary portrayals of online discussions often see them as harbors
of conflict, uncertainty, and personal attack (Anderson and Huntington 2017: 599; Dalrymple et al. 2016). The negative discourse
of social media shapes public perceptions of and engagement with
science (Hwang, Kim and Huh 2014), while triggering contrasting
debates that variously empower and disempower competing statements. With so many competing sources of truth, trust and reliability
in the veracity of statements depends increasingly on the persuasive
rhetoric ability of people to assemble, affiliate, territorialize and deterritorialize social consensus (Zappavigna 2012).
In this investigation, we aim to unpack how post-truths are built
in the context of connective social media platforms and also map
how the speed of territorialization and deterritorialization of assemblages and counter-assemblages shapes the social construction of
those truths in the social media era.

METHOD

We sought a methodological lens that could help us focus on the
narratives and counter-narratives present in social media. We opted
for a netnographic research approach, focusing on the plethora of
discursive and expressive practices and interactions flowing through
a Facebook’s social networking site. Netnography opens a window
on the rich cultural and symbolic world of people and groups as they
use social media (Kozinets, 2015: 80). The netnographic field site
we chose was a pet-related site devoted to topics relevant to purebred
dog breeds.
Pets have been treated both as consumption objects, ornaments,
things that we own (Hirschman 1994), aspects of our self-concept
(Belk 1988), and members of our families (Downey and Ellis 2008;
Greenebaum 2004; Hirschman 1994; Hollbrook and Woodside 2008;
Sanders 1990). They are fellow beings with whom we establish an
intersubjective connection and share our lives (Sanders 2003). In
social media, the relationship between pets and their human partners represents a prolific arena for the formation of narratives and
counter-narratives. These narratives are particularly powerful when
it comes to discussing about scientific issues related to dogs’ accurate selection, care, and health. In this case, dog breeders, owners
and lovers form social assemblages to disseminate their post-truths.

In this paper we specifically focus on the context of purebred
dog breeding and care and their public construction and representation in social media discourses. Pet breeding entails the controlled
propagation of domestic animals to improve desirable qualities
(Freeman 1998). The links between pet ownership and modern science run deep. No less than Charles Darwin described the connection
between domestication, selection and evolution, demonstrating how
domestication and selective breeding are a science that had produced
significant changes over time in a range of animals, including dogs
(Darwin 1868). Deliberate selective dog breeding has been used to
create desired changes in dogs to adapt them to perform tasks necessary for human survival. Today some of these tasks are performed
in other ways, yet dogs still have fundamental specialized uses for
search and rescue, narcotics and other kinds of detection, along with
other skills such as therapy (Cooper 2016). Additionally, today dog
breeding follows scientific principles to refine dogs’ appearance,
boost their athletic ability or improve their temperament both for
personal pleasure and for increased market opportunities.
The modern-day science of dog breeding offers a fertile territory for generating strong common links between people. But it
also generates equally harsh debates, disagreements and conflicts.
The aim of our study is to contribute to a general understanding of
the assemblage dynamics through which post-truths are socially constructed by studying how they operate and are configured in social
media discourses related to dog breeding and care.
As initial sites for data collection, we followed netnographic
procedures and selected three public Facebook pages. These pages
were dedicated to breeders, owners and lovers of three dog breeds
that are particularly sought-after in the market for the established
purebred qualities and, as a result of this purity, members of these
breeds are subject to specific health problems. The dog breeds are
Black Pugs, Welsh Pembroke Corgi and Boxers. These Facebook
spaces, named “Welsh Pembroke Corgi” (2013, 11.037 members),
“Black Pugs” (2007, 11.587 members), and “Everyday Boxer”
(2016, 35.140 members) deal with controversial and largely disputed topics of dog breeding. We collected in total 163 posts including 7.660 comments (49 posts and 2849 comments for “Everyday
Boxer”, 48 posts and 2095 comments for “Black Pugs”, 66 posts and
2716 comments for “Welsh Pembroke Corgi”). Data collection was
conducted between June and October 2017.
We conducted a hermeneutic interpretation of this qualitative
dataset to identify the discursive and visual rhetoric patterns that
consumers build when producing and sharing their narratives and
counter-narratives on selected purebred dog care issues. We observed
a variety of patterns among which we selected the most substantial
(dense in meanings and actions) and the most dynamic (frequently
updated). Each pattern was subsequently analyzed in-depth following Kozinets’s (2015) netnographic guidelines, generating a corpus
of field notes, transcriptions, archived texts, and images constituting
the entire dataset. The overall corpus of fieldnotes and transcriptions
included more than 745 pages of visual and textual narratives that
provided the basis for our hermeneutic interpretive work.

PRELIMINARY FINDINGS

In table 1 we briefly show some of the key discursive dynamics
that consumers use to build counter-assemblages that lead to posttruths related to vaccines, pet food, and purebred selection. Figure
1 specifically focuses on two topics, vaccines and pet food, to illustrate the different temporal scales through which post-truths are
assembled.
These two topics act as catalytic triggers of social assemblages
and counter-assemblages that get territorialized and deterritorial-
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ized in post-fact truths. In the three Facebook pages analyzed, users
tend to share a strong anti-vaccination ethos that builds a solid echo
chamber (Gilbert, Bergstrom and Karahalios 2009; Pariser 2011),
where common negative beliefs about vaccines are shared—in both
the social media, as well as the cultural sense of that word. These
shared beliefs establish a social assemblage which is reinforced by
similar expressions. These expressions become enduring post-truths
in which extreme, and also populist positions are held by users (see
table 1: 1) anti #overvaccination). Research shows that the Internet plays a large role in disseminating and sensationalizing vaccine
objections. Such objections are part of the “anti-vaccination movement” (Poland and Jacobson 2001), which involves counter-debate
about potential vaccination risks that social media amplify via a
rhetoric of doubt (Kata 2010: 1709). This rhetoric increases vaccination decisions based on misleading information and post-truth claims
that are propagated in social media around cogent socio-cultural issues (e.g. safety, civil liberties, natural well-being, morality, ideology, conspiracy and emotional appeals) (Kata 2012; Nicholson and
Leask 2012).
In the case of #diet, users tend to be united in opposing the dominant narrative spread by the pet food industry about their product
quality with counter-narratives. However, while being anti-vaccine
necessarily means avoiding vaccination, being anti-pet food industry does not leave pet owners with a lack of alternative options. In
fact, multiple intersecting and competing counter-assemblages are
territorialized and deterritorialized to support the validity of different dieting choices (see Everyday Boxer) where no dieting narrative
emerges as dominant (see table 1: 2) multiple dieting options).
Stable echo-chambers are actualized by strong catalytic triggers, (i.e. #anti-vaccination) that territorialize widely shared ideological movements of protest which oppose institutional forces (i.e.
veterinary science). These eco-chambers generate forms of speed resistance to post-truth because the crystallized beliefs constituting the
eco-chamber are so strongly defended that they end up annihilating
divergent opinions, while neutralizing the speed of counter-narrative
generation (see table 1: 2) anti #vaccination).
In contrast, unstable territorialization and deterritorialization
generated by weak catalytic triggers (e.g. multiple dieting options)
are governed by high speed of post-truth. In this case different claims
are confronted in a rapid flow of intersecting narratives and counternarratives that confer dynamism and speed to the discourse (see table
1: 2) multiple dieting options). That rapid flow shapes and reconfigures the liquid boundaries of social assemblages.

Figure 1: Speed of Social Assemblages and CounterAssemblages in Building Post-Truths

DISCUSSION AND CONTRIBUTION

The intensifying connectivity between networked humans and
technological agents drives new influence mechanisms. These interconnected actors activate triggers that catalyze temporary investments in configurations which gather multiple truths in numerous
social assemblages. Consequently, consumers make decisions based
upon what they believe momentarily to be the most credible social
assemblage, rather than what they might feel, in that moment, or
universally, to be true.
These insights, although preliminary, offer novel insight towards understanding the complex social dynamics of contemporary
consumer behavior in the social media age. As consumers such as
dog breed enthusiasts encounter one another on Facebook, they also
encounter contemporary technocapitalist forces related to their communicative empowerment and disempowerment, consumer culture’s
acceleration, speed and detemporalization, and polarizing and reactivity-inducing counter-narratives.
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Table 1: Catalytic triggers generating tensions in social assemblages leading to post-truths
Catalytic triggers
#vaccination and sub-related
topics such as pharmaceutical
industry and products (i.e.
#benadryl; #apoquel) and vet
allopathic standards

#diet and sub-related topics
such as ingredients (i.e.
#grainfree; #coconutoil;
#feed); allergies to food;
industrialization of pet-food;
different dieting choices (i.e.
BARF, vegan food, raw diets,
natural home-made diet)

Example of evidence that
generates tensions in a social assemblage

Sandra Brush to Everyday Boxer: to counteract a corrupt Veterinarian
practice of over-vaccinating - I stopped going to VCA (Mars Candy Bar
company) clinics who are pushing me to repeatedly vaccinate my dogs on
a 3 year rotation and not offering me titer testing .. When I asked what
they charge for a rabies titer (a blood test that checks for antibodies and
proves immunity) they gave me "deer in the headlights" reaction and then
quoted me $449 for one titer! I took my boys to a different independent
vet yesterday who agreed to draw blood samples and provide to me ... I
contacted Dr. John Robb in CT and he gave me instructions on how to
ship -- I drove across the border to avoid having them held up in customs
and shipped to Kansas State University Rabies Laboratory and paid $54
US for Rabies / Parvo / Distemper titer testing... if the tests prove
immunity for the next 8 yrs I am done and no more vaccines ever for my
dogs. I have joined the movement to have the current antiquated rabies
law amended. #ProtectThePets
Tiffinie Greer Don't listen to your vet. Sounds so much like over
vaccinating for cash. In 3 years, my Boxer has been vaccinated, once.
He's beautiful and healthy.

Eco-chamber and
Counter-assemblage

Example of evidence through which
post-facts are built as truth

1) anti- #overvaccination:
consumers’ posts and related
comments get crystallized in an
eco-chamber that opposes the
scientific standards of
pharmaceutical industry and vets.
Posts - like the one shown in the
next column - consistently build
post-facts, which assemble
support from consumers.

Syni Brent: Jill Jenkins, look up titer testing and you will
understand that what I am suggesting is not NOT vaccinating. it's
NOT OVER VACCINATING. And vaccinating on a schedule
where their nervous systems are developed enough to withstand it.
There's a huge difference. And I'm not just some backyard breeder
who doesn't want to do right by the puppies in order to save a
buck. I work closely with holistic vets, chiropractors,
acupuncturists and even animal communicators regarding all my
animals. They are the top priority and I look out for their best
interest & optimal health. Do some research and you will see that
over vaccinating is a top trigger for DM& kidney issues in dogs.
Both issues are prevalent in the corgi breed already. It breaks
down their nervous system by over-vaccinating, or giving too
many at once or too early or too closely together. Taking the easy
route by just letting some pharmaceutically backed vet give them
an entire series of vaccinations when they don't need it can shorten
their lifespan tremendously. So I refuse to follow blindly any lazy
veterinarian that won't collaborate. I know my stuff. It's my job to
advocate for my animals and my kids and my loved ones. That's
what we do for those who can't speak for themselves.
Candace Muenzner: I agree with the census. I hate to over
vaccinate however vets just don't trust people to do their own.
Good or bad you must really trust the person regarding vaccine
dates or proper shipping care etc etc.

2) anti- #vaccination and
resistance to speed:
The powerful populist claims of
the anti-vaccination eco-chamber
generate post-truths that are
discursively built and perpetuated
to isolate the divergent opinions
and exclude the persons who
expressed them from the social
assemblage. The eco-chamber is
so strongly asserted that the
people whose beliefs do not
conform to the dominant
positions perceive themselves as
victims of bullying inside the
social assemblage and may
consequently abandon it.
Additionally, the strength of this
crystallized anti-vaccine ecochamber slows down the
conversation and brings it to stop,
making any opposing or
competing truth surrender. That
neutralizes the speed of
generation and propagation of
counter-narrative discourse.

Sandra Brush: the laws are wrong and not based on science at all
Catarina Schwahn: Honestly, Tina Crabtree, is there any way this
could be taken down? This is illegal and dangerous information
she is putting out. I am a Veterinary technician and we are not
even allowed to touch an animal without it's vaccination UTD in
my clinic until the doctor comes in. Especially since the patient I
had last year was positive for rabies at 6 months of age. This, to
me, is reckless. I'm sorry
Tina Crabtree: I understand your position Catarina, truly I do. In
truth, I'm a believer in vaccines. With that being said, Sandra has
the right to her belief.
Catarina Schwahn: That, I understand, and am all for. The major
issue is that what she is pushing here is illegal and people that are
reading this and do as she says because she seems so full of
knowledge, will end up in legal trouble and possibly having their
dog's head cut off because they are not UTD. Plus, the bullying of
people that don't agree with her is down right rude.
Sandra Brush: ummm ok and your point ? my post is simply about
SCIENCE and sharing information from a board certified
VETERINARIAN on correct dosing of vaccines by body weight and
to titer test to avoid killing your dog with over-vaccination if he
already has immunity (circulating antibodies).
Sandra Brush: I will not allow any vet to inject a vaccine into a
living being (my dogs) that already has proven immunity -- it's
criminal.
Catarina Schwahn: Sandra Brush, I have noticed over the weeks
that I have been on this page that you are a serious bully and
anyone that doesn't agree with you, you bash and make them out
as animal abusers for simple things such as vaccinations. You are
basically telling us to break the law because of YOUR beliefs,
which is reckless. Not only for us, but our dogs. Where did YOU
get your veterinary experience from? Did YOU go to veterinary
school? Have your veterinary science degree or Veterinary
Technician degree? Have you seen, like I have, a six month old
puppy that has rabies? That was twisting his body? It nipped me
while I was triaging it last year, luckily, I am vaccinated so I was
safe. But that six month old puppy was not vaccinated at all. I
assisted in euthanizing and severing it's head and putting it into a
cooler for Animal Control to take to state just for a confirmation of
rabies. You need to stop bullying people in this group for not
sharing your views. Please! You make everyone seem so hostile
just because not in line with YOUR views. I had enough, I quit!
Tori Ann: Ok. Anyone have a pug with allergies? She takes a
cocktail of Benedryl and Clairitan regularly. Seems like Lulu has
chronic earaches. I think I clean her ears ok....
Julie Dominick: Try adding organic unrefined coconut oil
Tori Ann: She eats a salmon and sweet potato diet. It's a limited
ingredient diet. I went thru many different diets. I believe it's an
environmental issue. The vet couldn't find anything that caused the
scratching and earaches....
Tori Ann: What would you recommend for her to eat? I like the ear
cleaning idea.... oh my Baby. I just love the daylights out of her. It
pains me to watch her scratch herself and to see her ears all
pink..... sigh.
Sheryl Zaiko: I feed my girls grain free...allergies have definitely
improved, plus Benadryl and Hydroxyzine (from vet), expensive,
but definitely helps).
Susan Mckinnon: grain free dog food helps
Jill Sterling Pratt: Elroy my pug/chin mix is allergic to corn and
chicken he eats a limited fish diet and salmon treats his ears and
butt get itchy from snacks with corn and throws up chicken
Ashten Louise Frana: My pug is allergic to most grain products.
So she eats Taste of the Wild food and that seems to have cleared
up most of the problems. I also got some young living oils from a
friend that i use.
Jeanne Hemer Johnson: My kids eat Orijen Six Fish, have a
teaspoon of unrefined coconut oil and a teaspoon of nonfat plain
yogurt. Lily still complains of allergies once in a while. We live in
the woods in an old house. So who knows.
Colleen Wincentsen: Grain free Tori. Heart healthy oil
supplements, and sweet oil or olive oil in the ears would be good.

1) Natural, anti-industrial pet
food: To contrast food allergies,
consumers publicly craft their
scientific expertise by
showcasing a plethora of dieting
options that build a chain of
alternative post-fact truths which
territorialize social consensus on
natural diets over industrial food
and remedies (i.e #grain free
food, # coconut oil, #home-made
salmon and sweet potatoes)
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Table 1: Catalytic triggers generating tensions in social assemblages leading to post-truths (continued)
Catalytic triggers

Example of evidence that
generates tensions in a social assemblage

Earl Schiller to Everyday Boxer: So as many of you know Ocean had
puppies, today marking 10 weeks, and one of the new owner of a pups
that they bought from us, would like to start the puppy direct on a vegan
diet kibble…I would like to add that we as humans can change our diet
and make our own decisions and that’s fine, But animals CAN NOT
change their diets by themselves, it is built into their brain what they eat
and dogs canines wolfs diet is MEAT. I think this is a bit selfish of her to
wanting to do that because as I said animals cannot change their diet, if
the owner wants a vegan animal she should buy a rabbit or something, I
also feel that if she does this she is not respecting nature.... anyway, just
my thoughts, I would like your guys opinions about this please and
thanks. Has anyone else come across this kind of thing before ???? —
feeling confused.

Eco-chamber and
Counter-assemblage

2) Multiple dieting options:
Catalytic triggers that do not
create solid eco-chambers
generate a confrontation of
multiple options where no
narrative emerges as really
dominant (e.g. vegan, proteinbased diet; BARF, raw diet,
natural home-made diet).
Confrontation then gets
actualized in a rapid flow of
intersecting narratives and
counter-narratives that confer
dynamism to the conversation,
materializing acceleration and
speed in the formation of
different post-truth claims

Example of evidence through which
post-facts are built as truth

Just don't overdo it because it can trap bacteria as well. And I
agree with your friend who said is there a pug without allergies?
Mr. Clyde has them as well. He's not related to Lulu he's one of my
new ones. Absolutely no porn in their food if they smell like Fritos
it’s a yeast thing on the skin and you have to control the yeast in
their bodies and their diet. The coconut oil works great for all of
them except Clyde. He is allergic to it and gets bumps on his belly
from it. Wrong I have to give him Benadryl pills and Benadryl
cream to get rid of it. So I cut the coconut oil out of his diet. The
bumps have cleared up.
Colleen Wincentsen: Porn lol??? That might be tough in Vegas
lol! I meant corn!!
Dusty Herbert Tori: my pug Moe had the same issue. He is now on
salmon and sweet potato as well, natural balance I think the brand
is? We switched his diet because he was biting his inner thighs and
they were badly irritated. He is okay now, after food change and
daily prednisone and Benadryl. However, the vet also said he
could have a pollen allergy. Maybe yours does too?
Angel Warren I know many raw feeders, lots are breeders. 50%
believe in whole prey raw diets (meats and proteins only) Others
believe in omnivore diets or BARF which incorporates veggies,
meats, grains and fruits. The argument between them (those who
believe all dogs are carnivores, and the rest being those who
believe all dogs are omnivores) rages on daily. BUT, never in ALL
of my years and years of raw feeding, and being a raw feeding
advocate have I heard of anyone making a dog a vegan fed animal.
I personally believe dogs NEED protein for proper muscle/bone
growth and development. My personal opinion is, that I wouldn't
sell a puppy to anyone that believes that's ok. As you said, maybe a
gerbil, or a bunny would be a better suited pet.
Earl Schiller I totally agree, I thank you very much for your
opinion.
Ginger Hays Ray I have actually seen a dog the owners put on
vegan diet and it looked horrible and was not healthy at all. If they
truly want the puppy then they need to research the needs of a
canine. We use a sweet potato and green bean diet very short term
to pull weight off dogs but never long.
Ashley Russell Kegley Amen Angel!!
Melissa McGuire Dogs and cats should NEVER be on a vegan
diet!
Stephen Mcclure I thought you were joking. I'm sorry it appears
your not
Earl Schiller ya sadly I’m not..... but our decision is a no anyway.
Stephen Mcclure At the very least you have been fair
Earl Schiller So far our decision is a no to this person, that she
can't have the pup, I mean yes every dog is different and what
works for some dogs don't work for others, BUT iam NOT willing
to take that chance that one of our pups will have health problems
because a Vegan lady is forcing a helpless puppy to eat vegan
kibble, I almost find that as animal cruelty to an extent even
though she might have good intentions ? I think she is just a little
out of touch with reality because of her veganism.........
Hugh Oneill The Owners can choose what they want to eat but to
enforce this on a Dog is WRONG WRONG WRONG. Dogs are
Carnivors and thus derives its energy and nutrient requirements
from a diet consisting mainly or exclusively of animal tissue. Dogs
are not humans and cannot change their diet on a whim like us!!!!!
The puppy could grow up malnourished.
Misty Strauser My puppies eat home-made vegan and they have
never had any problem….I’m a caring mum and I give them only
what is best for them to grow healthy.
Earl Schiller exactly my thoughts also !!, thanks for the comment
!!
Angel Warren Yes, I forgot that in my list, malnourished, very
much so! Which would lead to weakness, unhealthy bones, the list
is crazy long of "what could be"
Earl Schiller ya and I am definitely not will to take that chance.
Hugh Oneill Good to hear Earl, puppy's especially need the best
food content to grow strong and healthy. If i was a Vegan or
Vegetarian i wouldn't impose my eating on my dog or my friends
and family. the Dog doesn't have a choice! Some people just
beggar belief!!!!
….
Brandi Rogers Can they have sardines in sunflower oil???
Jill Vargas No, water
Melinda Kreissler Boeh Once a month I throw whatever meat is on
sale in a crockpot with brown rice, lentils, sweet potatoes, and lots
of veggies and cook it until mushy. Then I freeze in small
containers and add some to his kibble. He loves it. Warning: it's
stinky while cooking, but he knows it's for him. Chicken livers are
a special treat.
JJ Page Kefir, raw eggs, sardines
Chris Stypinski Couple teaspoons of coconut oil.
Alex Kuretich Freeze dried raw food! It's incredibly healthy, and
completely balanced so you won't have to feed as much kibble!
Never met a dog who turned it down!
Christina Dodge I used to do sweet potatoes green beans
hamburger and chicken I would sometimes add raw egg or would
even cook her scrambled eggs lol sometimes id even do plain
oatmeal with a little chicken broth my pup was so underweight i
did that for the first year and it helped a lot now she’s 3 and will
not eat without all that.
Rafael Perez Salmon an egg left over rice chicken skin. Liver,
leftover vegetables (no onion)
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Table 1: Catalytic triggers generating tensions in social assemblages leading to post-truths (continued)
Catalytic triggers

Example of evidence that
generates tensions in a social assemblage

#purebred (i.e. #genetic;
#gene)

De Landa, Manuel (2016), Assemblage theory. Edinburgh:
Edinburgh University Press.
De Landa, Manuel (2006), A new philosophy of society:
Assemblage theory and social complexity. London: Continuum
Internation Publishing Group.
Deleuze, Gilles and Guattari, Félix (1987), A thousand plateaus:
Capitalism. Minneapolis: University of Minnesota Press.
Downey, Hilary, and Sarah, Ellis (2008), “Tails of animal attraction:
Incorporating the feline into the family,” Journal of Business
Research, 61(5), 434-441.
Freeman, Albert E. (1998), “Animal breeding”, The Encyclopaedia
Britannica, available online at: https://www.britannica.com/
science/animal-breeding
Giesler, Markus (2012), “How doppelgänger brand images
influence the market creation process: Longitudinal insights
from the rise of botox cosmetic.” Journal of Marketing, 76(6),
55-68.

Eco-chamber and
Counter-assemblage

Anti-gene alterations: in these
threads of posts, consumers
negotiate post-fact truths through
which the concept of purebred
selection liquefies in multiple
narratives supporting different
“acceptable” (or “nonacceptable”) practices

Example of evidence through which
post-facts are built as truth

Sherri Wickersham Tucker Ground flax seed, coconut oil, baked
sweet potato, avocado, carrots, plain yogurt scrambled eggs or
hard boiled, rice, cottage cheese, peanut butter...
Chere Tait We add a little coconut oil.
Louise Fienemann I started adding a "meat" day in once a week.
Wednesdays were meat days. I gave my two a portion of raw green
tripe in the morning and raw meat (lamb, beef or chicken) in the
evening. They loved it! Then I did this on Saturdays too.... Now
they are completely raw fed (BARF)
Linda LaFluer Kaczor Plain can pumpkin. I add a heaping
tablespoon to their dry food. Great source of fiber and they love it.
Jill Vargas Meat, fish or eggs......I wouldn't add more carbs on top
of what the dogfood already has
Misty Strauser Pumpkin or green beans
Lis Hennesay 100 % pumpkin
[...] Melanie Allen: The dogs fur is not super "bad genes" unless it
was for show. I see nothing wrong with that beautiful coat. To
each their own & someone will love the fact that this one came out
different
Jon Shelley: Pugs Come in fawn and black. Genetically a fawn is
always fawn/fawn. Blacks can be black/ black or black/ fawn. I
don't know what other mix gives you the white but probably
fawn/x. So, black/ fawn x fawn/fawn could produce fawn/fawn or
black/fawn. Likewise, a fawn/x with black/fawn could produce
x/fawn or x/black or fawn/fawn. These pups look fawn/fawn,
fawn/fawn and either fawn/x or black/x.
[...] Denise Caceres: Wow, I didn't know that could happen. Sure
she didn't cheat on him? Jk. I think you should keep him/her so we
can see how they turn out
Bev Bev Moore: and no she didn’t cheat thanks I dont interbred
and only have pugs in my home
[...] Bev Bev Moore: rose u mean someone was naughty i only
have pugs in my home and don’t inter bred thanks
[...] Paula Edwards: I would dna test all the pups, but especially
the black and white one as its just not in the genes to get pied
markings. Maybe a cheeky suitor managed to get to your girl
without noticing? ;)
Bev Bev Moore: paul your comment is very rude as i watch my girl
at all times thank u so much
Paula Edwards: If there wasn’t a possible 'extra baby daddy' then
I would look at the parents pedigrees, one or both sides must have
Frenchie or some other breed in the mix. Lots of false papers
around these days and unscrupulous breeders turning out 'pugs'
with papers but non standard colors. Possible that yours have non
standard colors in the past and this has caused this pup to be
produced. Same with the other lady on her with her fawn pied pug.
Tammy Gabb: It could have been generations ago that a pug got
together with another breed and
t not show up in pup's till many years later
Tammy Gabb: Happens in humans all the time
Paula Edwards: Not being offensive, but as a pug breeder of many
years and knowing many more breeders who have been in it for
decades more than I have, no other color that black or fawn have
ever been produced. Just saying it might be worth dna testing to
check for what in the bloodlines.
Bev Bev Moore: WELL I KNOW FOR A FACT THAT MY MALE
WAS THE ONLY ONE NEAR HER AND HE IS A PURE Pug AS
BOTH PARENTS ARE FROM BREEDERS ALSO SHE IS NOT
OUT OF MY SITE SO YOUR COMMENTS ARE RUDE AND I
DO NOT BELIEVE IN ANY WAY WAT SO EVER OF INTER
Breeding
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