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Understanding how collective consumers make sense of public goods offers the opportunity to expand our knowledge of community,

identity, and willingness to engage in prosocial behaviors. This study aims to expand this knowledge through the examination of

collective consumption, or the sharing of bike paths.
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26-D: "People" Can be Better Than “You”: The Moderating Role of Regulatory Focus on 
Self-Referencing Effect

Seungae Lee, University of Texas at Austin, USA
Soyoung Lee, University of Texas at Austin, USA

This paper examines the role of regulatory focus of messages in explaining the self-reference effect. It was hypothesized prevention-
focused messages would facilitate biased message elaboration while promotion-focused messages would facilitate unbiased message elabora-
tion. The results of study would explain contradicting results of the self-reference effect in prior literature.

26-E: "I Can't Stand My Team, but I Can't Live Without It": Ambivalence Among Highly 
Identified Sports Fans

Frank Pons, Université Laval, Canada
Marilyn Giroux, Concordia University, Canada
Mehdi Mourali, University of Calgary, Canada

André Richelieu, Université Laval, Canada

The authors conducted in-depth interviews with highly ambivalent fans that were very critical about the team they support. This study 
aims at better understanding the mechanisms that explain their behaviors. Another goal is to provide a typology of these fans using their 
rationale and motives to adopt such behaviours.

26-F: Examining the Predictors of Sports Team Attachment
Andrew Bennington, University of Minnesota, USA
Aaron M. Sackett, University of St. Thomas, USA

A better understanding of the causes and consequences of sports team attachment may have positive implications for strengthening brand 
loyalty. In this series of studies, we sought to examine the relationship between sports fanaticism and several potential factors including the 
illusion of control, nostalgia, and need for belonging.

26-G: Effects of Perceived Other’s Satisfaction and the Role of the Interdependent Self in 
Group Service Consumption

Koji Matsushita, Chuo University, Japan
Akito Nakamura, Fukushima University, Japan

Haruko Tsuchihashi, Aoyama Gakuin University, Japan
Kaichi Saito, Meiji Gakuin University, Japan

This study on group service consumption suggests that Perceived Other’s Satisfaction (POS) directly influences both Customer Satis-
faction (CS) and repeat intention. The Interdependent Self-construal (IS) moderates the relationship between POS and repeat intention. We 
propose an unexplored antecedent of CS in intimate group consumption and identify a promising new area of cross-cultural service research.

26-H: Community, Identity and Sharing through Bike Paths
Hillary Leonard, University of Rhode Island, USA
Gema Vinuales, University of Rhode Island, USA

Understanding how collective consumers make sense of public goods offers the opportunity to expand our knowledge of community, 
identity, and willingness to engage in prosocial behaviors. This study aims to expand this knowledge through the examination of collective 
consumption, or the sharing of bike paths.


