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The present research focuses on a novel aspect of goal pursuit: feelings arising from movement towards the goal. We show that people

get pleasure from a sense of moving forward, and the positive feelings evoked from movement are attributed to the reward associated

with goal attainment, enhancing its value.
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EXTENDED ABSTRACT
Prior research has established how proximity to goal attainment 

impacts the motivation to pursue that goal. What is relatively un-
known is how the desirability of an extrinsic reward associated with 
goal fulfillment is affected by movement toward the goal. 

This research examines the effect of feelings of movement on 
attractiveness of a reward associated with goal attainment. Specifi-
cally, we show that perceived movement toward a goal results in 
higher valuation of an extrinsic reward. We build on the idea that 
there is a positive emotional response to moving towards a goal 
(Carver and Scheier 1998). Individuals are not generally aware of 
the source of these feelings, and the feelings can be misattributed to 
the reward. The evaluation of the reward is therefore affected by the 
presence and intensity of feelings arising from movement toward the 
goal. We demonstrated this effect by manipulating a sense of move-
ment in various ways. 

In study 1, we manipulated felt movement by endowing some 
participants with progress without them experiencing movement 
toward the goal. Participants engaged in a picture task where they 
had to find differences between two similar pictures. For half of the 
participants, there were 3 differences in the pictures (the unendowed 
condition). For the other half, there were 5 differences, but two of 
them were already marked. So participants found the remaining 3 
differences (the endowed condition). Notice both groups put in the 
same effort to complete the task, but one should feel more movement 
as they complete the entire task themselves rather than just the last 
60% of it. Upon completing the task, participants evaluated the choc-
olate that they were given as a reward. We found that participants in 
the unendowed condition were happier with the chocolate and also 
felt a greater sense of movement. The perceived movement mediated 
the effect of condition on evaluations of the chocolate. 

Study 2 examined whether providing progress marker during 
goal pursuit can influence perceived goal movement. Since progress 
marker helps people to track and confirm their progress, we predict 
that having progress marker increases a sense of movement and the 
value of a reward. In this study, participants performed the picture 
task on a computer. In the progress marker condition, a progress bar 
expanded as participants found each difference, but in the no-prog-
ress marker condition participants did not receive any intermediate 
progress marker. After participants found all the differences, they 
were given one dollar as a reward. As expected, participants in the 
progress marker condition were happier with the reward than those 
in the no-progress marker condition.

Study 3 examines whether a rate of progress influences value of 
a reward. We predict that a high rate of progress will lead to a greater 
feeling of movement and thus result in a higher evaluation of a re-
ward. Participants in this study were asked to solve 5 math problems 
expecting to get candy as a reward. Participants in the fast condition 
were given a calculator and instructed to solve the problems using 
the calculator. Participants in the slow condition were instructed to 
calculate the answers by hand. After finishing the task, participants 
were given the reward. Consistent with our predictions, participants 
in the fast condition valued the candy more than those in the slow 
condition.

We propose that people acquire pleasure from a sense of mov-
ing forward, and misattribute the pleasure to the reward. Once people 
are aware of their true source of feelings, however, they do not misat-
tribute their feelings to other sources (Schwarz and Clore 1983). 
Study 4 directly tests this misattribution mechanism. Participants 
performed a picture task expecting to get a chocolate upon finishing 
the task. In the attribution condition, participants were told that most 
people enjoy making progress toward completing the task. Those 
in the movement condition did not see that sentence. Participants 
in both conditions completed the task, and then rated the chocolate 
they received. Participants in a control condition rated the chocolate 
before they engaged in the task. Results showed that participants in 
the attribution condition valued the chocolate less than the standard 
movement condition but did not rate the chocolate differently from 
the control condition. Once people were aware of the source of their 
feelings, they no longer raised the evaluation of the reward. 

Our evaluation effects (e.g. study 1) are quite different from 
findings about motivation in goal pursuit. Starting closer to the goal 
increases motivation for goal pursuit (the goal gradient effect). How-
ever, we suggest that starting closer to the goal leaves individuals 
with less felt progress as they go through a smaller proportion of the 
goal path, and therefore lower valuation. In this study, we examine 
whether the same manipulation can both increase motivation and de-
crease reward valuation. Participants engaged in a picture task and 
were assigned to 4 conditions; 2 (Progress: endowed/unendowed) 
x 2 (Measure: valuation/motivation). In the unendowed condition, 
there were 3 differences in the pictures, and in the endowed condi-
tion there were 5 differences but 2 of the differences were marked. 
All participants were asked to stop the task before they found the last 
difference. Then, they either evaluated the chocolate or rated their 
motivation to complete the task. We found that participants in the 
unendowed condition valued the chocolate more than those in the en-
dowed condition. However, participants were less motivated to find 
the last difference when they were not endowed with progress. The 
results suggest that endowed progress has different mechanisms for 
affecting motivation and valuation respectively. 

In summary, we find that a variety of factors can influence per-
ceived movement during goal pursuit. A greater sense of movement 
toward a goal induces pleasure, and consumers may misattribute this 
pleasure to the goal-related reward. Consequently, a greater sense of 
movement results in a greater valuation of the reward. 
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