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ExTENdEd AbSTrACT
Pace-makers have been placed in the body for the last 50 years. 

Abilities enhancing micro-chips have been grafted into the human 
body for the last 15 years (Naam 2005; Warwick 2004). Despite 
these identity-problematizing developments (Williams 1997), extant 
consumer research on individuals’ engagement with active-technolo-
gy (stimuli-responsive technology like micro-processors, as opposed 
to inert Silicone implants) remains limited to contexts where such 
technology is external to the body. The current study seeks to correct 
this oversight by examining the lay discourses surrounding active-
technology embedded bodies. Specifically, we ask:

1. What are the discourses surrounding active-technology 
embedded human bodies?

2. When would such bodies be construed as threatening?
3. What discourses facilitate the acceptance of such bodies?

LITErATurE rEvIEW
Extant consumer research exploring consumers’ reactions to 

technology (Mick and Fournier 1998, Kozinets 2008) is rooted in 
contexts where active-technology is physically external to the body. 
The exceptions that discussed the Cyborg (an active-technology em-
bedded human), have used the term either as a metaphor (Giesler 
and Venkatesh 2005), or an image (Campbell, O’Driscoll and Saren 
2006), thus overlooking actually existing active-technology embed-
ded bodies. The “leaky” figure (Haraway 1991) of the Cyborg is an 
apt context for studying consumer interpretations about technology 
embedded bodies since, by dissolving several body-oriented bound-
aries (Haraway 1991), the Cyborg problematizes the West’s maxi-
mal privileging of the body (Johnston 2001). While cyber-theolo-
gians have hailed boundary-dissolving technologies as the route to 
humans’ technological salvation (Wertheim 1999; Haraway 1991), 
their assumption has been based on Futurists’ views, not on actual lay 
discourses. While the body in recent consumer studies has received 
a lot of attention (Hung and Labroo 2011; Labroo and Neilsen 2010; 
McFerran, Dahl, Fitzsimons and Morales 2010; Thompson and 
Hirschman 1995; Schouten 1991), the body embedded with technol-
ogy has remained under-researched. This paper seeks to examine lay 
discourses around active-technology embedded human body, here 
termed the Cyborg.

METHOdOLOGy
For the purpose of this study we conducted a netnographic in-

vestigation of an online discussion forum which was formed around 
a YouTube video documenting lived experiences of an active-tech-
nology embedded body. The naturally occurring discussion, generat-
ing 730 posts, extended across 3 years (2009-2012). Concomitant to 
our research questions, we adopted a discourse analytical approach 
to explore the dataset.

FIndInGS
The initial data explorations revealed a technological contin-

uum of acceptance where certain forms of technological enhance-
ments were desirable and approved of (e.g. pacemakers), whereas 
others (e.g. implanted chips enabling extra experiences and abilities) 
were approached as dangerous and threatening. We next investigated 
the reasons why technology was construed as threatening in the con-

text of an enhanced body. Our analysis unearthed the following three 
predominant discourses that framed threat as:

1) the ability of technology to take control over human be-
ings: The fear of humans giving up control of their thoughts, actions 
and feelings to the embedded artificial processor is palpable in the 
following representative excerpt:

“… Like that, we will eventually become biological masses 
who have everything done for them by machines. It sickens me to 
think there is a chance it becomes real.”

2) the ability to use technology to control other humans: The 
concept of the cyborg is feared as an elitist way of gaining control 
over “the masses”, as the following comment exemplifies:

“The only sector that matters in this issue is the rich elite... No 
technocrat or anything of the sort will be above the secret societies 
that remain in charge, and ill (sic) die with a weapon on hand before 
i (sic) let those new world order a******* ever get my mind and 
soul into their matrix of evil.”

3) the loss of human identity and selfhood: As underscored 
by the following comment, being a cyborg is equated with losing the 
essence of what it means to be human, and crucially, losing what one 
perceives as one’s self.:

“... the only thing i fear is ...before u know it the entire brain has 
been completely replaced with synthetic parts to “improve” man. it’s 
at that point u’d have comitted (sic) suicide (in a sense) because it 
is now a machine that has copies of your memories, mannerisms, 
and personality... but it’s not u anymore...”

Additionally, our data revealed the existence of three discourses 
which facilitated the acceptance of technologically enhanced bodies. 
They can be summarized as:

1) problematizing the natural: What is considered natural, in-
cluding earlier species, is positioned as something that has existential 
flaws, with the Cyborg conceived as the route to transcend extermi-
nation. For example:

“Ever heard of the Neanderthal? Take a guess why Homo Sapi-
ens won out in that evolutionary competition.(If you guessed better 
technology and willingness/ability to adapt you guessed right, a Sa-
piens for Sapiens sake is the Neanderthal of the future.)”

2) naturalizing the technology: An alternative discourse offers 
the Cyborg as an inevitable, part of the natural order of things, only 
faster, as is underscored by the following:

“Going cyborg is just like advancing naturally. The difference 
is that it is a million times faster .... I think it is inevitable and one 
day everybody will have some enchantments.”

3) sacralizing the cyborg: In response to “We shouldn´t play to 
be God.”, one of the responses was, “ Why not? We invented God in 
the image of what we aspired to be, so let’s become that image. :)”

COnTrIBuTIOn
The study sought to examine the lay discourses around con-

sumption of body-embedded active-technology. In doing so, it added 
to the growing literature on consumers’ engagement with active tech-
nology which has hitherto overlooked the phenomenon of technol-
ogy internal to the body and also to the research on consumer bodies 
which has neglected technology-enhanced body. The study revealed 
that contrary to cyber-theologians’ theorizations, lay interpretations 
of  active-technology embedded in the body  ranged from acceptance 
of certain active-technology that helps individuals function as hu-
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mans (for eg,the pacemaker) to utter rejection of  active-technology 
that enhances humans’ normal abilities (for eg, in the case of the 
cyborg). While a few deployed certain acceptance strategies, the 
majority’s rejection stemmed from fear and threat centred around a 
perceived loss of control across various domains.
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