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When Motherhood is too Hard To Face: Anti-Consumption in Difficult Pregnancy
Tonner Andrea, University of Strathclyde, UK

ABSTRACT
This paper presents a narrative study of pregnancy, consider-

ing anti-consumption as instrumental to liminal identity. Focussed 
upon pregnancies at odds with motherhood ideals it finds that avoid-
ing consumption is central to managing women’s resultant ‘othered’ 
state and therefore that anti-consumption must be considered within 
conceptualisations of liminal consumption.

INTRODUCTION
New motherhood has been considered to be a liminal (mid-tran-

sition) period in a woman’s life (The Voice Group, 2010a and 2010b; 
Thomsen and Sorensen, 2006; Taylor et al, 2004; Prothero, 2002). 
One in which the liminar is particularly vulnerable since she must 
negotiate the establishment of her own ‘mothering’ identity and prac-
tices against the norms and expectations of ‘motherhood’ as an insti-
tutional form and define her “parenthood as a human construction 
and a social institution” Prothero (2002: 399). This negotiation of so-
cial norms and individual preference is suggested by the Voice Group 
(2010a) to give rise to ambivalence: “the simultaneous or sequential 
experience of multiple emotional states as a result or the interaction 
between internal factors and external objects” (Otnes et al, 1997:82). 
This paper considers that there is a need to understand consumption 
in liminality as a means of coping with this ambivalence; particularly 
it considers how liminars employ anti-consumption. It begins, there-
fore, by discussing the institution of motherhood; exploring how so-
cial dimensions of motherhood are derived; and exposing their com-
plexity.  It considers anti-consumption with a focus upon expressive 
anti-consumption and it relationship with consumer coping and asks 
how this may be understood particularly within the liminal context. 
The empirical findings seek to meet the research aim of exploring 
new mothers’ ambivalence and how they employ anti-consumption 
as a means of consumer coping.  They show the limited range of 
coping mechanism at women’s disposal and identify the breadth of 
anti-consumption practices employed by women in this respect ar-
guing for the inclusion of delay as an underexplored form of anti-
consumption practice. They finally show that anti-consumption is not 
only a means of consumer coping but also achieves positive identity 
outcomes. The impact of these is then considered to both liminal and 
anti-consumption theory.

Motherhood ideals and realities
‘Motherhood’ is differentiated from ‘mothering’ as distinctive 

aspects of the same life stage phenomenon. Contemporary scholar-
ship follow Rich’s (1977) proposal that  ‘mothering’ is the experi-
ence individuals have in their roles as mothers while ‘motherhood’ 
may be considered as the institutional expectation of how mothering 
may appropriately be done. The voice group (2010a) suggest that 
as these two aspects interact, women experience both vulnerability 
and ambivalence. Ambivalence is experienced when individuals are 
required to manage conflict between demands and expectations ex-
ternally extant within ‘motherhood’ and their internal preferences of 
‘mothering’. Sevin and Ladwein (2007) discuss that this conflicted 
state is strongly felt by new mothers as they negotiate unfamiliar, 
liminal terrain. 

Discourses have been classified into two types: life-project 
framing and culturally pervasive (Fischer et al. 2007). Considering 
these in the context of motherhood Banister et al (2010) argue that 
life-project discourse emphasizes mothers as natural and instinctive 

while the main culturally pervasive discourse relates to self-manage-
ment with expectation that mother’s become expert in responding to a 
multiplicity of  expert (e.g. medical) discourses. Discourses of moth-
erhood are suggested to emanate from multiple social institutions, 
the Voice Group (2010b) argue for four major sources: medical, legal 
and political, sociocultural, and media. Amplifying mothers’ vulner-
ability these discourses are marked by both intra and inter-source 
conflict making ‘motherhood’ a difficult concept for mothers to de-
construct and perform against (Elvin-Nowak and Thomsson, 2001).  
Miller (2005) for example argues that medicalization of childbearing 
has given rise to appropriate ways of preparing to become a mother. 
Health professionals have the cultural authority for obstetrics and 
hospital births are dominant form of child birth in UK: only 2.5% of 
births in England and Wales are home births (Office of National Sta-
tistics, 2012). Against this context there is a strong cultural discourse 
of natural childbirth where mothers are expected to resist the medical 
interventions inherent within the system (Voice Group, 2010b) hav-
ing a utopian pregnancy and birth devoid of the sullying influence of 
medics (Frost et al, 2006) . 

Media discourses too provide evidence of the inherent complex-
ity of motherhood definitions. These have been argued to show moth-
erhood as biologically and socially simple; with well-paid women 
enjoying easily conceived children (Woodward, 1999), yet against 
this ideal there is recognition of the changing nature of contem-
porary motherhood (Goodwin & Huppatz, Porter & Kelso, 2006). 
Demographic trends, in western societies, show later motherhood is 
increasingly the norm, with a significant minority of teen mothers 
and of women remaining childless (Hadfield et al, 2007) therefore 
traditional conceptions of motherhood and family, as encompass-
ing young nuclear families no longer fit many mothers experience 
(Finch, 2007). Yet within media the enduring moral discourses re-
mains of the good mother (Gillespie, 2000) who is young, fertile and 
committed to full-time mothering: a powerful socio-cultural con-
struction of motherhood against which individual women must inter-
pret and understand their mothering choices (Voice Group, 2010a). 
Thus choices women make regarding pregnancy and motherhood 
involve negotiating many conflicting social expectations. This pa-
per considers how as these discourses become more complex, more 
women find their circumstances place them at odds with the norms 
of motherhood.

Against this backdrop of institutional motherhood the embodied 
experience of becoming a mother and establishing a mothering iden-
tity is intrinsically one of vulnerability for women. This liminal state 
is agreed to be characterised by ambiguity and uncertainty (Voice 
Group, 2012b), an identity which is in flux: “liminal entities are nei-
ther here nor there; they are betwixt and between the [established] 
positions.” (Turner, 1969: 95).  Since such states of flux and uncer-
tainty are contrary to human preference for stability and continuity, 
liminars are argued to engage in coping strategies to increase cer-
tainty (Duhachek and Kelting, 2009) and consumption activity has 
been theorised as part of this consumer coping (Sneath et al, 2009).

Consumption avoidance and anti-consumption
Kozinets et al (2010) argue that “whole area of anti-consumption 

is about as foggy as a November morning on the Scottish Moors.” 
While encompassing a range of motivations and practices what binds 
its different forms together is a challenge the ideological primacy of 
consumption. They map the territory based upon the dimensions of 
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situational specificity and motivational frame giving rise to a sugges-
tion of four anti-consumption types: activist, utopian, transformative 
and expressive. This paper bound as it is the situational specificity of 
pregnancy and personal context of mothering consumption it is per-
haps best situated as expressive anti-consumption and consideration 
is given to it thus. 

Anti-consumption is often associated with concepts of consum-
er resistance which question the current capitalistic system, reduce 
consumption and resist oppressive forces (Penaloza and Price, 1993) 
but Kozinets et al (2010) suggest neither is necessarily typified by 
active and collective action. Penaloza and Price (1993) identify that 
individual consumer resistance may be appropriate where benign 
motives drive consumers to appropriate and subvert symbols and 
practices in response to structures of domination. As a form of action 
anti-consumption can include behaviours such as rejecting a brand, 
organisation or resisting and entire marketplace (Lee et al, 2009) and 
minimization of consumption has also been considered an appropri-
ate form of anti-consumption. The drivers of anti-consumption are 
considered to be based either in unsatisfactory consumer experience 
or incongruence based upon identity or ideology (Lee et al, 2009) 
though consumer coping (Luce, 1998) and identity creation (Kleine 
and Kleine, 2000) may also be appropriate.

Hogg et al (2009) reflect specifically upon identity relevant anti-
consumption. Utilising a symbolic consumption frame they discuss 
how at a subordinate level consumers can engage in consumption 
avoidance associated with the disposition of old identities or con-
struction of new ones (Kleine and Kleine, 2000). Anti-consumption 
of this type is argued by Hogg (1998) to be preceded by aversion 
(dislike, disgust, revulsion) leading either to avoidance or abandon-
ment behavioural response. Lee et al. (2009) too have established 
disassociation with particular brands, products or services as associ-
ated with identity avoidance.

Yet anti-consumption at a micro-level need not only be situated 
in symbolic consumption, it is also identified as a means of consumer 
coping.  It may be used to alleviate emotional or cognitive impacts of 
stress and as a means of solving associated problems (Luce, 1998). 
Lazarus and Folkman (1984) identify three main coping strategies: 
problem-focused coping; emotion-focused coping including distanc-
ing oneself from the threat or avoiding thinking about the threat; 
and cultivating, seeking and using social support.  Duhachek and 
Kelting (2009) suggest that rather than employing only a single 
coping mechanism that consumers typically employ a coping rep-
ertoire integrating appropriate responses to their situation and that 
anti-consumption can incorporate aspects of all three coping strate-
gies. Piacentini & Banister (2008) have shown anti-consumption as 
a means of coping with identity at odds with a heavy drinking culture 
encompassing cognitive, emotive and social coping strategies and 
Nuttall and Tinson (2009: 1726) in avoiding high-school prom at-
tendance have reflected particularly upon anti-consumption during 
liminality encompassing motivations of: non-choice, risk aversion, 
passive disengagement and intentional disengagement. 

METHOD
In recognising the existing scholarship suggesting the ambiva-

lence creating nature of negotiating mothering identity and mother-
hood ideals and the role of consumption in negotiating the uncer-
tainty of life transitions the aim of this study is to explore further the 
experience of new-mother’s ambivalence and how anti-consumption 
is utilised as a means of consumer coping. It seeks to explore two 
research questions: how mothers situate their mothering experiences 
against expectations of motherhood; and how they use (anti)con-

sumption as a means of negotiating the terrain between motherhood 
and mothering. 

For this study a purposive homogeneous sample allowing rep-
resentativeness and comparability was recruited (Miles and Huber-
man, 1994). Cody (2012) discuss how in exploring liminal experi-
ences one must select an instance in time “to capture lived experience 
of ‘betwixt and between’ at its most lucid”. Therefore the researcher 
has worked with a sample of women, pregnant or with youngest chil-
dren of no more than one year. Twenty women in total participated; 
they are all white, middle class, range in age from 25 to 40. The voice 
group (2010a) note that such women are relevant to consumer re-
search because they have the greatest opportunity to determine their 
consumption activity. The group were recruited using snowballing 
methods, similar recruitment strategies are reported in other studies 
of motherhood (The Voice Group 2010a, Miller, 2005). While the 
women had a variety of pregnancy experiences ten of the women had 
pregnancies which they considered at odds with good ‘motherhood’ 
as discussed within the literature and it is their accounts which form 
the core data for this paper. These ten women were not recruited be-
cause their pregnancies were pre-established as difficult rather their 
accounts are demonstrative of the prevalence of mothers’ ambiva-
lence and the difficulty in meeting motherhood ideals.

The analysis presented in this article is based upon narrative 
interviews with informants of between one and two hours in-home 
and via Skype to suit the constraints of mothering. With permission 
the interviews were audio-recorded and later transcribed; the iden-
tity of the participants is protected by use of pseudonyms. The data 
was analyzed using Thompson’s (1997:441) hermeneutic framework 
seeking to be “open to possibilities afforded by the text” in exploring 
anti-consumption.

FINDINGS 
The findings of this paper are structured around its  research 

questions and therefore it seeks to explore women’s understanding of 
the ideals of ‘motherhood’ and the situation of their own mothering 
identity against these standards and how consumption is employed 
as a means of negotiating the terrain between.

Mothering experiences situated against expectations of 
motherhood

All the women in this study discussed awareness of mother-
hood ideals and difficulty in meeting the expectation inherent within 
them. The matters embraced by motherhood discourses were diverse 
and while Banister et al’s (2010) forms (life-project discourse em-
phasizing mothers as natural and instinctive and culturally pervasive 
discourse relating to self-management) were evident, they were not 
sufficient to fully explore consumers understanding and experience 
of motherhood ideals. A comment by one of the respondents, Elaine, 
has been useful in extending Banister et al (2010) and conceptual-
izing motherhood within this paper, she said:

R: Well there’s the just accepted things that everyone does [cul-
turally pervasive] and then the stuff you do depending on the 
kind of mum you want to be [life-project] and then the everyday 
stuff which folk still have opinions about [minutia]

While not all the women the women had segmented their ac-
counts thus it proved a useful means of negotiating the diverse and 
multi-layered nature of ‘motherhood’ since such differentiations 
were implicit across accounts. (particularly when considering life-
project discourses and their dichotomous nature).  Half of the women 
interviewed considered that their pregnancy circumstances meant 
that many of these ideals became not only challenging but simply 
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unattainable. These women recounted pregnancies which were at 
odds with at least one and in some case multiple of the ideals of 
motherhood discussed above and as a result they felt excluded from 
the mainstream and ‘other’ than their peers.  Othering has been de-
fined as a process that identifies those that are thought to be different 
from the mainstream, and which produces positions of domination 
and subordination (Johnson et al, 2004).

In their accounts women drew upon a range of factors, which 
they considered to be, explanatory of their feelings that motherhood 
ideals were beyond their grasp. While not exhaustive in exploring 
potential othering factors this paper is reflective of the range of 
matters drawn upon by informants. These included physiological, 
psychological and social aspects. Many of the women’s accounts fo-
cused upon the culturally pervasive motherhood ideal that pregnancy 
is joyful and planned. Ashley, whose sister Coleen has the genetic 
condition Down syndrome, discusses her pregnancies:

R: I don’t know but I get the feeling other people do a preg-
nancy test and they’re delighted. I can’t really do that ‘cause I 
know I’ve got quite a lot of worrying to do before things are all 
right. We’ve got to have the genetic counseling and tests and 
that does make things different.

Ashley’s account contains specific issues and a relatively rare 
condition (Down’s accounts for 1 of every 691 babies born in the 
United States each year (CDC, 2007) and 1.2 per 1000 births in the 
UK (Morris and Alberman, 2009) (in considering the prevalence of 
other factors considered by informants England and Wales data only 
will be utilized. While recognizing that whole UK and USA data will 
contain differences, the England and Wales data is demonstrative of 
the scale of the impact of these factors). This make her pregnancies 
a time of particular worry and isolation but other, much more com-
mon, factors made women feel equally removed from the culturally 
pervasive motherhood ideal of joy. Previous miscarriage, prenatal 
depression, being over 35 at conception and uncertain relationships 
were all cited as reasons why pregnancies were outside the main-
stream. Marie’s account contains perhaps the most widespread and 
benign of conditions to lead to this othered state:

R: I had a really rubbish pregnancy I was so worried all the way 
through. I was 36 when I got pregnant and right from the start it 
was just all about the risks of being an older mother. I’ve never 
felt so old.. We were getting all this advice to have tests and  
I was getting special monitoring …so stressful. I hear stories 
about other people’s pregnancies and mine just wasn’t like that.

Marie’s condition (35+) is, of the othering factors cited by in-
formants, perhaps the most prevalent within the population with 20% 
of births in England and Wales (Office for National Statistics, 2012) 
being among mothers 35 and older. Marie should therefore perhaps 
have a large cohort of peers providing support yet she characterizes 
her experience as isolated. 

Two areas were evident as the matters of life project mother-
hood typologies with dichotomous schools within: medical vs. natu-
ral birthing and stay at home vs. working mothers, here too women 
related unresolvable ambivalence and othering. This was particularly 
evident where women considered circumstances had removed their 
individual control over their motherhood type. Lack of agency, they 
considered, had an isolating, othering effect. On the natural- medi-
cal motherhood antinomy Lorraine, who had experienced 3 previous 
miscarriages, discusses her lack of voice regarding her motherhood 
type:

R: I really liked the idea of being in the water during labour 
but it was just like no way… Most people in my hospital never 
even saw their consultant [senior doctor but I was consultant 
every visit. He was so clear “you’ll be brought in early and it’ll 
be a cesarean”… It was like there was no point in me going to 
the parenting classes bit ‘cause when people were talking about 
how they’d like their birth I couldn’t join in.  

Miscarriage, like older motherhood, is relatively common; be-
tween 10 –25% of pregnancies end in miscarriage (NHS, 2012), yet 
both have clearly had wide ranging impacts upon the pregnancy ex-
perience of the Lorraine and Marie. Rather than their widespread 
nature opening supportive networks they are perhaps considered too 
commonplace to require special consideration.

Considering the other life-project antinomy of working vs. stay 
at home mothers, women also felt most othered from the mainstream 
when they lacked agency. Carrie talks about her pregnancy thus:

R: well it was really not ideal. Jack and I hadn’t been together 
very long at all. I was still getting divorced. There was no way 
we could even talk about me giving up work, we weren’t even 
living together… we had to have a big conversation about if we 
even had the baby. I mean I’m 33 I thought my life was past that 
but….no I had to plan that it might just be me and the baby.. 

Again Carrie’s circumstances are prevalent with contemporary 
society, using England and Wales data, 46% of births are to parents 
living outside of marriage or civil partnership within which 16% are 
non-cohabiting (Office of National Statistics, 2012), yet she consid-
ers that as a result she is presented with a false-choice within this dis-
course. Staying at home would make her welfare dependent another 
potential good motherhood transgression, though this discourse 
wasn’t widely reflected in informants narratives perhaps because of 
the middle class sample.

Motherhood ideals are not however limited to these relatively 
large matters, informants discussed how their tyranny is often inher-
ent in the micro context; the minutia of daily practices which become 
laden with meaning about mothering status. While these ideals clus-
tered around the topics of feeding, sleeping and soothing informants 
reflected that there was little that was not the subject of advice and 
controversy. Here too othering was evident emerging particularly 
as women sought communitas with other new mothers. The Voice 
Group’s (2010a) have reflected upon the negative aspects of  com-
munitas, that camaraderie while potentially positive and supportive 
can also lead to the emergence of group norms among liminars and 
expectations at odds with women’s experiences leaving them con-
flicted and othered. Valerie discusses her ‘othered’ feelings of attend-
ing a sling meet, where new mother socialize because of their use of 
sling carriers:

R: I don’t know all those women and their chat can really get 
you down. You go along to these sling meets and I liked the 
sling when Maria was wee but they were all the ‘knit your own 
lentils’ kind and still breast feeding massive toddlers…. that’s 
not me. I just liked using a sling so they weren’t really my kind 
of folk.

Micro forms of othering were less impactful upon the women’s 
mothering identities than the more encompassing motherhood dis-
courses. Valerie’s account however shows that in coping, even with 
this lesser form of othering, anti-consumption is employed. Having 
been othered in the sling meet setting she rejects this consumer cul-
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ture group and distances herself from their expectations a form of 
anti-consumption noted by Hogg et al (2009).  

The impact of the unresolvable ambivalence, evident in wom-
en’s accounts of interactions with both culturally pervasive and life-
project motherhood ideals, is evidenced in their resulting negative 
emotional states particularly of isolation and guilt. By characterizing 
their conflict as unresolvable women also considered themselves 
limited in their problem solving and coping strategies. As outlined, 
coping has been considered to contain three dimensions: problem-
focused coping; emotion-focused coping; and cultivating, seeking 
and using social support (Lazarus and Folkman, 1984). Yet these 
women discussed an inability to access either the problem-focused 
or social support forms. Marie, whose account of being an older 
mother is considered above, discusses her inability to engage in 
problem focused coping:

R: Well there’s so little you can do.. I mean my only risk is 
being over 35. I can lie I suppose but other than that what?... I 
mean I can’t turn back time so I have to sort of accept that my 
pregnancy is risky.

Lack of agency inherent in many of the accounts, including Ma-
rie’s, makes it difficult for informants to identify cognitive or behav-
ioral approaches which may mitigate their ambivalence or its impact.

In considering themselves other than their peers and isolated 
from their social networks women also discussed an inability to en-
gage in coping through social support. They discussed their liminal 
identity not as collegiate with those in a similar state but uniquely 
difficult. Elaine discusses the isolation of her infertility:

R: I know it’s more common and people tell you about their 
own problems afterwards but never at the time….. you just feel 
like you’re the only one, everyone else is just popping them out 
and then there’s me injecting and what not.. just not the picture 
perfect way

Elaine’s account also makes a point about the nature of social 
support among mothers, which all the informants reflected in their 
accounts. Only after pregnancy, and for these women successful 
births, did other mothers’ experiences become readily shared. This 
is perhaps reflexive of other liminal rites such as hazing (Johnson, 
2011) where liminars have an uncertain place within the hierarchical 
structure of the group and only successful completion brings mem-
bership and access to resultant support.

(Anti)-consumption which negotiates the terrain between 
motherhood and mothering.

In answering the first research question there is abundant evi-
dence of ambivalence caused by irreconcilability between moth-
erhood ideals and women’s mothering identities and compelling 
accounts of the associated negative emotional consequences of iso-
lation and guilt.  Yet women also dismissed two identified coping 
strategies, cognitive and social support.   This leaves informants reli-
ant upon emotional forms of coping, which have been identified as: 
distancing oneself from the threat; and avoiding thinking about the 
threat (Lazarus and Folkman, 1984). These forms of coping have 
been associated with anti- consumption (Piacentini & Banister, 
2008) yet anti-consumption is conceptually more dense that just a 
form of emotional coping. Some aspects of anti-consumption are not 
evident within the data of this study there are no accounts of collec-
tive action nor active rebellion. So, in considering this final research 
question, consideration is given to a form of anti-consumption which 
is: based upon individual action; which encompasses both single or-

ganization and whole market rejection; avoidance and minimizing 
behavior; and a combination of non-choice, passive and active dis-
engagement, to explores women’s accounts of consumer coping but 
also their positive construction of mothering identities.

Beginning in consumer coping all women discussed some form 
of anti-consumption in the uncertain early months of pregnancy; 
avoiding buying items for fear of ‘jinxing’ the pregnancy. For those 
women who considered themselves othered anti-consumption was 
more extensive. As Piacentini & Banister (2008) suggest, anti-con-
sumption can both allow informants to avoiding thinking about the 
ideal which is unattainable and aid them in resisting the expectations 
of the ideal. In the first of these forms of coping informant showed 
clear cognitive and behavioral congruence; avoiding thinking about 
motherhood ideals and engaging in consumption avoidance behav-
ior contemporaneously. Emily’s account, while relatively extreme 
demonstrates this congruence. Emily identified herself as suffering 
from pre-natal depression which is estimated to affect up to 10% of 
pregnant women (Bennett et al, 2004) and says:

R: Well I wasn’t in the best way at all… I couldn’t think about 
buying anything.. seriously I had like my partner saying don’t 
we need things and I was yeah yeah we will… We had nothing.. 
I was waiting to be let out of hospital while Chris went to and 
bought a car seat so we could take Kyla home (laughs).

This account of anti-consumption, which avoids the entire 
pregnancy marketplace, is routed within the psychologically oth-
ered nature of Emily’s pregnancy. Unable to feel the socially per-
vasive motherhood ideal of joy Emily withdrew from all mothering 
domains including its associated consumer culture, this is akin to 
the passive disengagement Nuttall and Tinson (2011) found in their 
study with teens.

Implicit in Emily’s account and evident in many women’s sto-
ries was delay. This is form of anti-consumption not particularly evi-
dent in extant literature but relevant in liminal accounts because of 
the transient nature of liminal identity. Elaine’s account of returning 
to work and her non-choice and lack of agency in this decision are 
considered above and here she considers her anti-consumption, in 
the form of delay, in this regard:

R: I think I said… I was always going to go back to work, no 
question but I left it really late to get a nursery. People kept 
saying you need to do these things really early and, I suppose, 
I thought I was.. I started phoning when she was 6 months and 
some places were, like, no chance we’ve got places for this time 
next year… so I had to keep looking

Elaine regains some agency through her anti-consumption while 
engaging in resistance of the working mother ideal she feel bound to. 
This form of coping is not without impact however and Elaine’s ac-
count shows how in delaying consumption, so intrinsically linked 
to her inevitable identity, she limited her resultant market choices. 

For most women these extremes of avoidance were neither 
reasonable nor desirable. Many discussed minimization of con-
sumer culture interactions. Lorraine, whose account of miscarriage 
is considered above, discusses how ambivalence to the culturally 
pervasive motherhood ideals of maternal joy made her resistant to 
consumerist approaches to pregnancy   and her disengagement from 
consumer culture:

R: I just thought about basics, so much can go wrong and I 
didn’t want anything jinxing this pregnancy….. so we used this 
shop where you can buy your things but they don’t deliver them 
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till your baby’s born…. so god forbid…. You know you’ve not 
got all this stuff. Anyway I didn’t want it, I just wanted this 
baby… here.

Lorraine employs the delay strategy and uses the structure of 
the marketplace to achieve this without the consequent marketplace 
limitation encountered by Elaine. Lorraine’s account goes further 
however, beyond delay she also engages in market rejection.  She 
questions the need for the pervasive consumer items of maternity 
and her othered nature leads her to reject some of the structures of 
consumerist domination (Penaloza and Price, 1993). 

Women did not however only engage in whole market anti-
consumption for some specific brands, organizations and consumer 
culture resources were singled out for rejection. This rejection was 
both as a result of their own brand experiences, as in Carrie’s account 
of the NCT  and Valerie’s rejection of sling meets considered above, 
and  because of the symbolic associations which women considered 
them to have. Lisa’s experience in selecting and obstetrician has 
been considered earlier and  another US informants Christine dis-
cussed her active rejection of an obstetrician based upon reputation:

R: my gynecologist had a list of local obstetricians she had 
worked with before, she didn’t do both so I had to look around... 
so I started asking friends and researching on their websites and 
things.. I’d had a difficult birth with my first child and I wasn’t 
doing all the hours of breathing again and there was one obste-
trician that everyone said was really reluctant to intervene…so 
he was quickly off the list.

Christine’s experience of having a previous child and her be-
longing in mother networks equipped her more than other informants 
to engage in rejection. Others such as Lisa found this process much 
more liminality inducing, as the voice group (2010b) suggest, en-
gaging with unfamiliar consumer culture (selecting an obstetrician 
in this case) can be a source of considerable consumer vulnerability.

Finally many of the women discussed lack of agency in various 
forms, Elaine, Lorraine, Carrie and Marie’s agency stories are within 
this paper, but for some of these women anti-consumption acted as a 
form of regaining control of their mothering identity. Marie, whose 
account of being an older mother (36) is contained above, discussed 
how through anti-consumption she created a positive dimension to 
her story: 

R: I can’t change my age but I can beat the stats… I’ve seen 
some pretty unhealthy 28 year olds so through my pregnancy 
I was just really as careful as I could be. I didn’t drink at all 
(alcohol) and I cut out all the bad food, no junk – really none 
a really balanced diet, no hair colouring nothing which could 
cause a problem. 

Marie’s anti-consumption while minimizing risk, an established 
form of anti-consumption in its own right (Nuttall and Tinson, 2011), 
was also a form of positive identity creation through her consumer 
culture sacrifices. She was engaged in care-work of the type other 
disciplines have long associated with motherhood (DeVault, 1991).

THEORETICAL IMPLICATIONS
This paper adds to the small but dynamic body of work con-

sidering the potential ‘dark’ (Turner, 1969) side of maternity and 
motherhood. It makes specific contributions to scholarship upon 
consumer coping and anti-consumption applying these specifically 
to liminal transition. First it extends understanding the nature, matter 
and sources of motherhood discourses as proposed by Banister et 

al (2010) by considering emic interpretation of these typically etic 
forms. Specifically it considers minutia as an impactful motherhood 
discourse the tyranny of this discourse is in the seemingly infinite 
scope of its matter.

It agrees with the Voice Group (2010b) that motherhood is a 
time of particularly vulnerability for women. It considers too that 
consumer ambivalence is likely to become increasingly prevalent 
among contemporary mothers and supplements the conditions the 
Voice Group (2010a) suggest for this state.  Perhaps women with 
rare complicating factors such as family genetic conditions have al-
ways been prone to isolation but as motherhood discourse fail to 
adapt to demographic and social changes in parenthood increasing 
numbers of ambivalent women emerge, driven by evermore com-
monplace transgression such as older maternity. The lack of agency 
women identified in determining their mothering is little discussed 
in extant literature and provides direction for further research since 
it impacts both progress through liminality and access to established 
cognitive and social coping mechanisms. 

This paper develops understanding of consumption during 
transitions particularly within the ‘dark’ (Turner, 1969) matters of 
liminal identity. It shows that anti-consumption becomes central as 
women, through their lack of agency, are denied the traditional rep-
ertoire of coping strategies (Luce, 1998). Emotional coping, through 
anti-consumption which avoids consideration of the whole mar-
ketplace and which is resistant to consumerist ideals, is confirmed 
within liminars (Lazarus and Folkman, 1984). The paper also dem-
onstrates the fuller scope of anti-consumption as means of coping, 
with evidence of rejection and minimisation alongside the underex-
plored anti-consumption form of delay which is particularly relevant 
in time-bound identities associated within transition. It considers 
that anti-consumption can be theorised beyond coping and symbolic 
rejection and demonstrates it to be positively identity creating. Sac-
rifice within consumption can act as a form of mothering identity; 
building agency and engaging in care-work (DeVault, 1991). 

Finally by bringing distinct strands of scholarship together this 
paper identifies underexplore aspects of each. It proposes delay as 
a form of anti-consumption particularly relevant to transitions and 
demonstrates that the liminal experience may be impacted by con-
sumer avoidance as much as consumer engagement.
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