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This roundtable brings together highly regarded Transformative Consumer Researchers from a variety of methodological paradigms

and backgrounds to learn from one another and investigate potential collaboration opportunities. By creating a forum for a trans-

methodological discussion on TCR, this roundtable also complements the conference theme of Appreciating Diversity.
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During David Mick’s ACR Presidential Address TCR was coined as “consumer research in the service of quality of life” (Mick 2006, 
p. 3). By focusing on how consumer research can actively look to improve the lives of consumers, TCR has gained prominence as a field in 
both academia and practice.  Since this time, a number of initiatives have been undertaken to further encourage TCR, including special issues 
in journals, such as the Journal of Consumer Research, Journal of Business Research, Journal of Research for Consumers, and the Journal 
of Public Policy and Marketing.  TCR has also supports a bi-annual TCR conference, an edited volume (Mick et al. 2011), a dedicated list-
serv for TCR researchers, special sessions and roundtables at North American and Regional ACR conferences, and an increasing number of 
competitive papers presented at ACR conferences that have a TCR focus.  All this resonates with the overall health of the TCR field, but does 
not give us reason to be complacent in advancing its cause, particularly as TCR’s growth has signalled an increasing diversity of research 
paradigms and methodologies actively engaging in the field.  

It is believed that if TCR is to maximize its service to consumers, then a more connected effort is needed to avoid fragmentation of the 
field.  This roundtable proposes to bring scholars operating within different methodological frameworks together to see what can be done to 
create greater understanding as well as better research that serves consumers through a collective effort.  

Roundtable Motivation
Previous roundtables have often included scholars from differing methodological stances, but none have primarily addressed the means 

by which diverse research methods can be used synergistically to encourage higher quality TCR and an improvement in consumers’ quality 
of life.  For example, Baker, Hunt, and Mick (2007) discussed various means of advancing the field, but not specifically on methodological 
biases.  Strahilevitz (2010) included  researchers conducting research with diverse methods as part of a prior ACR roundtable, but the issue of 
methodological divide was not overtly discussed.  Similarly, Veer and Hunt (2008), Veer and Austin (2010) and all engaged with large groups 
of academics, but the diversity of the group was not addressed as part of the roundtables.  Furthermore, published papers in top-tier journals 
using both qualitative and quantitative data, such as Botti, Orfali, and Iyengar (2009) are rare, but have the potential to provide significant 
advances in TCR thinking. Thus, this roundtable will not engage in an ontological debate of whether one paradigm is better than the other 
(Weber 2004), but focus more on how collaboration and integration of differing perspectives can be used to benefit the field.  

Roundtable Purpose and Aims
By drawing together TCR scholars to specifically discuss the value of  methodological diversity in the field, it is expected that former 

research connections will be strengthened and that new ones will be formed, creating a closer community with a better understanding of the 
diverse ways that different paradigms are addressing mission and purpose of TCR.  This will be achieved through:

1. An increased understanding and appreciation of the diversity in the TCR field.
2. Greater dissemination of TCR related work currently being undertaken by ACR members.
3. Greater communication of the goals of TCR, and how these goals can be achieved through multiple approaches.
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Simply by engaging in this an open dialogue, it is expected that transformation would occur.  This is not a forum to discuss which stance 
is more valid than the other, but to discuss how collective action can be taken to benefit consumers.  This is the overarching aim of TCR and 
will continue to be at the heart of this roundtable.  

Roundtable Structure and Content
By proposing a forum based on open dialogue it is more likely that the purpose of the roundtable are achieved.  The discussion will 

be led and facilitated by the roundtable discussant, Prof. Julie Ozanne. The roundtable will propose the following questions but also allow 
the discussion to naturally evolve as necessary.  The questions have been designed to specifically drive forward appreciation of the value of 
diverse research approaches, as well as collaboration.  A critical lens will be taken to the field with an aim to enhance the development of 
TCR as a field.  The proposed questions are:

1. Beyond ontological differences, what successes and failures have established TCR scholars had with conducting and disseminating 
their work from multiple research paradigms?

2. How have established TCR researchers from both research paradigms overcome issues with IRB and other Ethics approval processes? 
3. How can collaborations and networks best be formed that encourage increased appreciation for diverse approaches to carrying out 

TCR? Should the two methodological stances simply stay separate and only address research questions that fit with their own re-
search paradigms and techniques?

4. What steps need to be taken in order to ensure the longevity and relevance of TCR in the coming years?
5. Has there been resistance to carrying out TCR from within one’s business school? What advice do panellists have for framing TCR 

work, regardless of its methodological approach, for a promotion and tenure committee?

Contributions and Implications
Although it is, for the most part, accepted that different research methods offer value depending on the aims and assumptions of the 

research, a greater integration and understanding of how researchers can work together to promote TCR is needed.  This roundtable aims to 
explicitly discuss the differences and work more to increase synergies by bringing together prominent TCR scholars and interested partici-
pants.  Having an appreciation for how methodological biases can be both beneficial and detrimental to TCR will aid in the development 
of the field, as well as better prepare new TCR scholars embarking in this area.  The roundtable could also allow for discussion of how to 
collaborate more effectively with other diverse groups, such as TCR scholars internationally, or the importance of engaging persons from 
multiple backgrounds in a TCR project, such as academics, practitioners, public policy makers and consumers.  It is hoped that by facilitating 
this discussion, this round table will be transformative for the participants, attendees and the field.  Pre-conference discussion will be facili-
tated through online forums, such as the TCR Facebook page, dedicated email lists and the TCR Google resource page, which was recently 
set up by the TCR advisory committee.
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