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The author explores the context of “all inclusive” resorts in the Dominican Republic (Punta Cana) as a site for an ethnographic

exploration of the interactions between transnational tourists and local workers. More specifically, gender relations between young

female tourists and Dominican men are investigated to untangle ideas of ‘sex tourism’ and ‘romance tourism’. Bodies, possessions and

brands -as signs- are manipulated to convey specific discourses on sex, gender, ethnicity and social status. Findings support both – a

reinforcement of power logics in terms economic and racial aspects in the context of local/tourists interactions; and – Dominican

men’s’ agency and rivalry toward male tourists expressed in this specific and under-researched situation of young female tourists

consuming the racialized fantasy of Latin hypermasculinity.
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CONCLUSION
The purpose of this research is not to condemn gratitude, which we acknowledge as an important and adaptive emotion. Rather, it is 

simply to provide balance to an overwhelmingly positive body of literature on gratitude. Further, we believe that by if someone thinks about 
how their gratitude makes them feel in a more general sense, this negative effect of gratitude can be reversed by activating more abstract 
construals.

Transnational tourists consuming hyper-masculinity in the Dominican Republic: 
‘All inclusive’?

Nacima Ourahmoune, Reims management school (RMS), France

In locations around the world, sex tourism is a booming business. The Dominican Republic has experienced very rapid socio-cultural 
and economic change due to the development of tourism. The Island has become the leading destination for tourists in the Caribbean. This 
has a tremendous impact on local populations in terms of consumption (from the structure of purchases to brand awareness). On the other 
hand, western consumers in their vast majority adopt the “All inclusive” offer as a form of vacation where they maximize recreation/leisure, 
pleasure and exotic fantasy in huge closed resorts where everything is presented as free (in fact pre-paid…). Prostitution is often quoted as 
a strong motive for the choice of this destination. “Although prostitution may involve an immoral exploitation of human beings (Hirschman 
1991; Truong 1990), and sex slavery certainly does so (Aisbett and Malan 1993; Hornblower 1993; Sherrill 1993), the patronage of prostitutes 
is plausibly the oldest form of consumer behavior. Nevertheless, prostitution has been studied to a very limited degree by consumer research-
ers (Ostergaard 1993)” (Belk, 1994). This research project is an attempt to research the intersection of transnational consumption behaviors 
and (gender) power relations.

Kamala Kempadoo (1999) suggests sex tourism provides a clear example of how power relationships are perpetuated between North/
South countries through globalization processes. In this perspective, Caribbean countries are forced into marketing their beaches and also 
their bodies as commodities to the tourist markets of North America and Europe as the Caribbean becomes a tropical playground for the glob-
ally powerful to explore their racialized fantasies.

More specifically, previous anthropological research has been carried out in the Dominican Republic. Denise Brennan (2004) considers 
why Dominican and Haitian women move to the town of Sosúa to pursue sex work and describes how sex tourists, primarily Europeans, 
come to Sosúa to buy sex cheaply and live out racial fantasies. Illuminating the complex world of Sosúa’s sex business in rich detail, Brennan 
(2004) draws on extensive interviews not only with sex workers and clients, but also with others who facilitate and benefit from the sex trade. 
She weaves these voices into an analysis of Dominican economic and migration histories to consider the opportunities—or lack thereof—
available to poor Dominican women. She shows how these women, local actors caught in a web of global economic relations, try to take 
advantage of the foreign men who are in Sosúa. Through her detailed study of the lives and working conditions of the women in Sosúa’s sex 
trade, Brennan (2004) raises important questions about women’s power, control, and opportunities in a globalized economy.

This research pursues this effort by examining other aspects not touched on by Brennan’s research. Unlike a body of research that tackled 
specifically sex workers’ representations in the Caribbean, the author locates this study in the context of crowded, close, safe, family resorts in 
Punta Cana. I specifically investigate Local men/ Tourist female interactions in the context of those resorts. Escaping usual images of female 
sex workers or the interactions of young male “beach boys” with aged female tourists, the research shows how it is difficult to untangle the 
phenomenon of prostitution from “romance tourism” when young female tourists are involved in relationships with Dominican males work-
ing in the tourism industry.

The author conducted an ethnographic research over 4 years, with over 20 weeks in the field. More specifically, a group of Dominicans 
who are part of the Animation staff in a typical local resort - was investigated (over 2 years, 7 weeks). The author shared activities with 
informants (local dances, discos, visits to native towns/family…), performed observations, in-depth interviews (with 15 Dominicans and 12 
female tourists). Also, a semiotic analysis of hundreds of pictures taken in the field helped enrich the findings. 

We specifically focus here on gender relations between female tourists and local male hotel staff. Those relationships raise issues of 
performing and consuming the body mediated by the “all inclusive” offer. 

The findings show elements that reinforce power logics in both economic and racial terms in the context of local/tourists interactions. In 
particular a “day and night” theme emerged from the field showing how far the dominance is important while Dominican males are at work, 
serving client’s expectations with the necessary distance to be maintained with them. In contrast, at night, when tourists and locals gather in 
discos as clients, relationships are complexified in terms of power logics.

For instance, Dominican male agency is emphasized through romances with young tourists. Various respondents’ discourses and behav-
iors show how rivalry between male tourists and male locals is expressed in the reversed context of female tourists consuming the racialized 
fantasy of Black or Latin hyper-masculinity. 

Bodies, possessions and brands are manipulated as signs to convey specific discourses on sex, gender, ethnicity and social status. At a 
macro-level tourism is an obligation for the Caribbean to survive against the Global North. The narratives displayed rely on four S’s of tour-
ism advertising: Sun, Sand, Sea and Sex. Those images of The Garden of Eden and old fantasies of tropical paradise and constructions of radi-
cal difference are fundamental in understanding what fuels sex tourism and drives Caribbean consumers to sell their bodies to transnational/
global consumers. At a micro-level, intimate interactions between tourists and locals reveal the reproduction of power relations while male 
Dominicans also show a sense of agency trying to take advantage of this situation by both emulating white male consumers and exaggerating 
stereotypes of hyper-masculinity. The findings aim at both contributing to the literature on transnational consumers and the growing research 
area in masculinity in our field.Selected Bibliography
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The effects of a brand recall 
on the recalled brand and its competitors

Sheila Goins, University of Iowa, USA
Catherine Cole, University of Iowa, USA
DongWoo Ko, University of Iowa, USA

THEORETICAL BACKGROUND
In prior research, manufacturer’s reputation influences the extent to which consumers use extrinsic cues to make inferences (Purohit and 

Srivastava 2001, Dawar and Pillutal 2000).  When reputation is good, consumers utilize negative information to revise attitudes, but when 
reputation is low, consumers don’t revise their attitudes, because they interpret negative extrinsic cues as evidence consistent with their nega-
tive attitudes. So we expect that: 

H1: Product quality will moderate the effect of a recall on consumer brand evaluations such that when a low quality brand is recalled 
there will be no change in evaluations, but when a high quality brand is recalled there will be a decline in evaluations. 


