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SPECIAL SESSION
Consumption consists of three stages: acquisition, usage and dis-

position (Jacoby et al. 1977, Holbrook 1987), with the first two gaining 
more attention from consumer researchers. Few exceptional studies in-
clude examinations of the effects of personal and situational factors on 
consumers’ disposition decisions (e.g. Jacoby et al. 1977) and the sym-
bolic, emotional, and ritualistic aspects of disposition (e.g. Lastovicka 
and Fernandez 2005). At ACR, the sessions and papers that pertain in 
some way to disposing have focused on issues such as environmental 
concerns (Alwitt and Berger 1993), charity behavior (Lee and Strahi-
levitz 2004), intergenerational flow of heirlooms (Heisley 1997), or 
rites of passages (Ozanne 1992). These rare inquiries demonstrate how 
studying disposing might contribute to our understanding of consumer 
identity projects, charity behavior, policy making and environmental-
ism, and the improvement of product design processes. Nevertheless, 
there is still much to be discovered about disposing per se and its re-
lationship to various consumption practices. Moreover, disposing is 
an important area of research, now even more so than ever, due to the 
increasing concerns for wasting, sustainability and over-consumption. 

Mindful of this state of affairs, the Journal of Consumer Behavior 
recently published a special issue on disposing. Some of the papers 
in that issue indicate that disposing empowers consumers (Cherrier 
2009), blurs the boundary between commodity and private possession 
(Denegri-Knott and Molesworth 2009), bridges the past and subse-
quent consumption practices (Cappellini 2009) and is embedded in in-
dividual and societal values (Albinsson et al. 2009). Moving on from 
that 2009 issue and broadening the conceptualizations of disposition, 
this session shows that disposing is actually a very rich context that 
sheds light on and connects various topics consumer researchers have 
long been fascinated with. Overall, the session aims to explore a num-
ber of questions such as: How do different disposing practices create 
different meanings for consumers? How does disposing help consum-
ers negotiate and deal with various (and usually conflicting) norms and 
identities? How do disposing practices change with lifestyle changes? 
And perhaps more importantly, how and what do consumers “create” 
through a practice that has long been regarded as the terminal stop for 
objects or the end of consumption, and how do practices of disposal 
fold back to those of consumption?

In the first paper, Ture and Ger explore the practices and pro-
cesses of disposing in their relationship to the constructions and evalu-
ations of consumers’ own consumption. The authors indicate that 
various manners of disposing serve consumers in dealing with the 
conflicting ideologies and norms: the consumerist ethos of the modern 

consumer society they live in and the traditional norms of sociality and 
caring. The second study investigates disposing in the context of food 
consumption and preparation. Cappellini and Parsons demonstrate 
how the divestment of leftovers influences the planning of the meal, 
cooking, and storing; and thus, reveal a hierarchical pattern of weekly 
meals. They indicate that disposal-consumption circularity contributes 
to family cohesion. The third study explains how consumers’ multi-
ple roles relate to the modification of disposal practices. Focusing on 
working women who attempt to adapt to a “greener” lifestyle, Black 
and Cherrier reveal that becoming green necessitates new disposing 
practices and is managed through the processes of assimilation, ne-
gotiation, and rejection. However, these practices and how they are 
performed are contingent upon the hierarchical nature of the conflict-
ing identities these women juggle. For all the three studies included in 
the session, data collection and analyses have already been completed. 

The papers presented in this session provide a cross-cultural ex-
amination of disposing in a diversity of consumption contexts. In do-
ing so, we show that disposing, as broadly construed, constitutes a site 
where some of the most important topics in consumer research (e.g. 
family construction, identity conflict, norms of consumption) overlap 
and intersect. As such, this session contributes to consumer behavior 
by moving consumer researchers towards a more comprehensive pic-
ture of “consuming”.  Also, focusing on disposing as an inseparable 
part of the consumption cycle helps us to understand not only issues 
such as over-consumption but also the processes through which con-
sumers achieve, preserve or redefine desired identities and relations 
with others. Furthermore, we provide implications for policy makers 
on topics such as prevention of wasting and promotion of recycling or 
increasing the sustainability of products.  

The session, with its presentations drawing from a diverse range 
of disposing contexts, bridges important topics of consumer research 
and is expected to be of interest to a significant amount of ACR at-
tendees. However, we believe that researchers particularly concerned 
with family and individual identity formation, waste management and 
sustainability, and ideological aspects of consumption will benefit 
from the session most. With Jonathan Schroeder, who has significant 
works on identity, cultural aspects of consumption and gender, as our 
discussant, we expect this session to nurture a lively and productive 
discussion environment. The last 15-20 minutes of our session will be 
reserved for discussions, which will be guided by Jonathan Schroeder 
to build connections between the papers, motivate audience-presenter 
dialogue and underline the overall significance of the session. 

An Exploration of Consumers’ 
Use of Disposing Practices in their Daily Lives

ExTENDED ABSTRACT
In the consumer behavior literature, disposition of possessions 

has mostly been studied as a process through which consumers physi-
cally and emotionally detach from their possessions (Wallendorf and 
Young 1989). During times of transitions, disposing helps consumers 
cut ties with previous roles and adjust to new roles by cleansing the 
person from the old self and stabilizing the new identities (Schouten 
1991). In the context of old age, where consumers engage in a review 
of life, disposition is found to be useful in dealing with concerns for 
continuation of legacy and self-extension (e.g. Price et al. 2000, Mar-
coux 2001). These studies imply that strategic choices of when and to 
whom to dispose special possessions are used by consumers to create 
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a desirable memory, gain symbolic immortality, and re-construct and 
legitimize their relations with certain people.  

Although these studies contribute greatly to our understanding 
of how consumers construct meanings through disposing and use it 
in their identity projects, there is still much to discover about dispos-
ing. In addition to its role with special objects and/or special situa-
tions, disposing is embedded, above all, in the more mundane sphere 
of consumption, and is mostly employed during routine practices 
such as ordering of wardrobes or arranging the children’s rooms (e.g. 
Gregson 2007). But, could such ordinary activities really have im-
portant implications for consumption studies? Recent research pro-
vides promising evidence. For example, it was found that mundane 
activities of domestic life are as significant as the sacred practices in 
creating a life history for items, moving them in an out of a network 
of singularized objects, and meanwhile, establishing the family iden-
tity (Epp and Price 2010). Building on these studies, we intend to 
explore disposing as a network of mundane practices and uncover its 
connections to other consumption practices as well as to consumers’ 
identity and lifestyle construction processes. Our aim is to under-
stand how consumers engage in and experience various processes 
while disposing their items, and hence to discover the consequences 
of these processes. With these goals in mind, we conducted in-depth 
interviews with 16 middle and upper-middle class men and wom-
en in Turkey, aged between 29 and 58. We also had 62 undergrad 
students write essays about their experiences with disposing their 
items. Specifically, they wrote about what items they usually dispose 
as well as when and how they dispose of these items. In addition, 
they were encouraged to reveal what motivates them to adopt certain 
practices of disposing over the others.  

We find that disposing consists of a network of practices that 
are rooted simultaneously in economical, moral, social and rational 
domains of consumption. As such, rather than just emancipate from 
(Cherrier 2009) or conform to (Norris 2004) particular norms, con-
sumers use disposing in order to negotiate conflicting norms. Both 
the interviews and student essays point that, living in a transitional 
society, our participants encounter a tension between rising consum-
erism and traditional social values as projected in their everyday life. 
They resort to disposing in order to be able to continue to consume in 
a relatively guilt-free manner. For example, our participants are able 
to un-alienate themselves by passing their items onto people in need 
(especially after a shopping spree) without having to compromise 
their consumption. That is, mundane practices of disposing serve as 
a bridge between the ethos of consumerism and ideals of social co-
operation, solidarity, or caring for others. 

Our findings also shed light on the specific ways through which 
disposing relates to other consumption experiences. Previous re-
search has shown relationships between timing of disposing and the 
timing and financing of new acquisitions (eg. DeBell and Dardis 
1979). Going beyond time and money issues, we indicate that con-
sumers use particular manners of disposing to classify, define, and 
rationalize their previous or subsequent consumption. For instance, 
while engaging in “luxury” or “unnecessary” shopping practices, 
consumers predict the disposal of the items they are about to acquire, 
and depending on such predictions, re-define their shopping experi-
ence as “a good bargain” or even “altruistic”, which facilitates the 
buying process. Possible discrepancies between the predicted and 
actual disposing episodes usually lead consumers to reflect on their 
past purchases and readjust their behavior at subsequent shopping 
trips. Consumers refer to their manners of disposing as they con-
struct and evaluate their past consumption experiences and make 
decisions about the future ones. 

We suggest that analyzing disposing in the realm of everyday 
consumption practices furnishes new insights about consumption as 
well as the processes and meanings of disposing. Our findings have 
clear implications regarding the perceived morality of consumption.  
In addition, our results have implications for policy makers who 
would like to enhance consumers’ adoption of sustainable consump-
tion and recycling activities, and for charity organizations who want 
to increase their donations.  

Doing Family through Practices of Disposal: 
Enacting Affiliation and Sacrifice through 

the Consumption of Food Leftovers

ExTENDED ABSTRACT
This paper contributes in two key ways to our understandings 

of disposal. First it identifies the circularity of consumption and dis-
posal, in particular how the meanings surrounding the processes and 
practices of disposal fold back into those of consumption (Thompson 
1979, Gregson et al. 2007). Second, through anthropological concepts 
of consumption as affiliation (Douglas and Isherwood 1980) and as 
sacrifice (Miller 1998) it explores the ways in which the circularity 
of disposal contributes to family cohesion and belonging. These two 
aspects of disposal are investigated through an ethnographic study 
on everyday food consumption practices of 20 British families. The 
study seeks to understand how consumption of leftovers influences 
other consumption practices such as planning the meal, cooking and 
storing. It also seeks to understand how the consumption of leftovers 
provides a vehicle for both roles and relations in the household and 
the sense of family’s belonging. 

In general, divestment practices remain a neglected area in con-
sumer research (Parsons and Maclaran 2009). The indifference to 
the topic is probably related to the marketing assumption that dis-
posal is the last stage of goods trajectory (production-consumption-
disposal) and as such it does not require particular attention (Hether-
ington 2004). In contradiction with this common assumption recent 
studies assume that disposal matters. By criticizing Douglas’ (1984 
[1966]) analysis of the ways in which the social world is based on 
binary classifications of clean-in/dirty-out and the consequences for 
our relative understandings of consumption/disposal, Gregson et al. 
(2007) point out that divestment (how, where, and when people place 
things) is also a consumption practice wherein “dirty” goods can be 
re-evaluated and re-become clean. Indeed in their divestment prac-
tices people do not simply move things out, rather they “move things 
along” (Gregson et al. 2007, 198) and designate them to a specific 
somewhere (i.e. charity shops, the street, a friend’s home). Similarly 
Munro (1995) assumes that divestment is a consumption practice. 
Food disposal, which consists of multiple conduits, “has implica-
tion for the acquisition, cooking and ingestion stages in the process” 
(Munro 1995, 324) and as such it is part of the circularity, rather than 
the linearity, of food consumption. We argue here that it is through 
displacement that people both narrate the social order (the norma-
tive) (Gregson et al. 2007) and their belonging to it (Munro 1995). It 
is in fact through the continuous movement of things and owners that 
people materialize what such norms might be and reconstitute the 
self, the others and their relations with them (Gregson et al. 2007). 

A first finding confirms the circularities of consumption, finding 
that disposal has an important impact on the entire process of food 
provision. In particular practices “of moving leftovers along” reveal 
a common hierarchical pattern of meals on a weekly basis. Leftovers 
are usually produced during the most important meal of the day (do-
mestic dinner, the only cooked meal at home during working days) 
and they are moved to the following day’s lunch or dinner. They are 


