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The Sheth Foundation has had a strong affiliation with ACR, providing over $120,000 to rising and seasoned consumer scholars. This

year, as the Sheth Foundation celebrates its 20th anniversary, this roundtable will involve prior recipients of Sheth Foundation

support, to discuss its value and influence on their work, and provide suggestions on how to maximize dissertation research (including

the writing and use of grants) and how to improve the design and writing of research for making lasting contributions.
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It is widely acknowledged that  Jagdish Sheth was, and continues to be,  one of the true pioneers of the field of consumer research, 
publishing in 1969 a landmark book with John Howard called The Theory of Buyer Behavior ( New York: John Wiley & Sons).  Based on the 
success of this book and other achievements in his career, Jag Sheth created the Sheth Foundation in 1991 with his wife, Madhuri.

The mission of the Sheth Foundation is to support the academic scholarship, publications, education, and research of tax-exempt, 
publicly-supported educational organizations, primarily focusing on the discipline of marketing, by providing support to grant awarding Re-
cipient Organizations.  Additionally, the Foundation provides support to other tax-exempt, publicly-supported organizations that are closely 
related in purpose or function to one or more of the Recipient Organizations and the activities of which carry out the purposes of one or more 
of the Primary Supported Organizations.

The Madhuri and Jagdish N. Sheth Foundation has had a long and strong affiliation with the Association for Consumer Research.  For 
over a decade the Foundation has been providing support to rising scholars in the context of the ACR/Sheth Foundation Dissertation Grants, 
on the broad topics of public purpose research and global consumer research.  All told, over 25 graduate students have been supported, total-
ing around $45,000.  These students have come from an array of universities, including, for example, University of Illinois, University of 
Minnesota, Georgia Institute of Technology, University of British Columbia, and Concordia University-Montreal. The Foundation has also 
served to sponsor and support the Long-Term Contribution Award for articles published in the Journal of Consumer Research that are con-
sidered—after several years of retrospect—to have been among the most influential over time.  Moreover, the Foundation has provided the 
monies to support the Franco Nicosia award, which is given to the authors of the best competitive paper submission each year at the North 
American Conference of ACR.  Recently, the Foundation also gave a $9,500 matching grant to support Transformative Consumer Research 
at ACR, which focuses on the intersection of consumer behavior and well-being.  In addition, the Foundation for several years paid for the 
distribution of the Journal of Consumer Research to over 100 academic libraries in developing nations worldwide.  In total, the Foundation 
has given over $120,000 for a variety of purposes to support the mission and members of the Association for Consumer Research.

Unfortunately, as the Association for Consumer Research has grown, the range of its members who are aware of the Sheth Foundation’s 
contributions and influence has inevitably shrunk, and among them many may not know about future opportunities for themselves or their 
doctoral students in seeking support from the Sheth Foundation via ACR.  At the same time, there has to date been limited opportunities at 
ACR conferences for prior recipients of Sheth Foundation support to share their appreciation and to talk about the direct value of the sup-
port to their work, in specific projects and in going forward.  To address these gaps of communication and solidarity within the context of 
the partnership between the Sheth Foundation and ACR, this roundtable will bring together past recipients of grants and awards funded by 
the Foundation and celebrate its role in consumer research.  the roundtable will be structured to allow each panel member to discuss (a) the 
support they received, (b) its role in their career generally, (c) its positive influence on the trajectory of their work, and (d) the practical ad-
vice they would give to other ACR members in regard to writing/using grants as well as increasing their chances of making lasting scholarly 
contributions to the field.  

The panel will consist of four seasoned and well-respected consumer researchers who have previously won the ACR/Sheth Long-Term 
Contribution Award at the Journal of Consumer Research.  They are:  Russ Belk, Joel Huber, Chris Puto, and Wes Hutchinson.  These panel 
members will be especially encouraged, through the moderators and audience participation, to consider why and how they went about their 
award-winning work in the manner they did, particularly why and how it came to be widely regarded as both important and enduring.

The panel will also consist of four prior recipients of ACR/Sheth Dissertation Grants.  They are Natalie Adkins, Dipayan Biswas, Brent 
McFerran, and Carlos Torelli.  These panel members will be especially encouraged, based on their personal experiences, to discuss the pro-
cess and best practices of writing an award-winning grant proposal for their dissertation.  They will also offer advice on using grant monies 
in the most efficient and effective ways, for improving the potential success of consumer research. 
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The roundtable panel will be moderated by the current liaison of ACR to the Sheth Foundation, David Mick, and the previous liaison, 
Rich Lutz.  Attendees of the roundtable will benefit not only from the panel’s expertise, but also from the purposefully-selected, cross-fertiliz-
ing array of different topical and methodological interests among the panel members (e.g., experimentalists; qualitative researchers; attitudes, 
perception, and choice research; public policy issues; international marketing).  Prior to the conference, the organizers of the roundtable 
(David Mick and Rich Lutz) will use the ACR’s Knowledge Exchange forum to invite forthcoming conference attendees to post the kinds of 
questions and issues they would most like the panel members to address, in case there are any that the organizers would not have otherwise 
anticipated.

The session will begin with Rich Lutz giving a concise overview of the history of the Sheth Foundation and its partnership with ACR.  
Then each of the panel members will have approximately 5 – 7 minutes to talk about the value/meaning of their Sheth Foundation support, 
including how to maximize writing and using dissertation grants (dissertation grant recipients) or how to maximize the opportunity to make 
lasting contributions in the field (the long-term contribution award recipients).  Rich and David will moderate questions from the audience.  
Then David will close with a summary and discussion about the future opportunities for maintaining and enhancing the partnership of ACR 
with the Sheth Foundation, looking also for suggestions from the panel and audience.

Overall, the intended benefits of this session are to (a) celebrate and spread the word about the partnership of ACR with the Sheth Foun-
dation; (b) offer the opportunity for past Foundation support recipients to share their research experiences, accomplishments, and, advice; and 
(c) discuss how ACR and the Foundation might further enhance their partnership in moving forward.


