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Dissertation proposals intimidate even the most advanced doctoral students. In this roundtable we will focus on strategies used (1) to

generate dissertation topics and (2) to guide doctoral students throughout this process. Other related topics (e.g., advisor, type of

dissertation, relevant topics, interplay between psychology and consumer research, etc.) will also be discussed.
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Extended Abstract
To generate a dissertation idea is a daunting task. Those who have gone or are going through this process know it well. Interest-

ingly, there is unfortunately little discussion about (1) how PhD students (should) develop their dissertation ideas and (2) how professors 
(should) involve themselves in the process. This roundtable is meant to address this issue. Specifically, it will discuss descriptive and 
normative aspects related to: research topics of interest, hypothesis generation, faculty involvement, and differences between psychol-
ogy and marketing departments.

Choosing an Area of Interest Within Consumer Research. Given its interdisciplinary approach, consumer research topics can vary 
dramatically. After being exposed to wide range of areas, how does a student decide on a topic of interest? Moreover, how much is the 
choice process influenced by intrinsic vs. extrinsic considerations (e.g., passion for the area vs. whom to work with vs. likelihood of 
publication)? How to balance these two aspects? How variation is there between schools and between students? Are there specific rules 
of thumb to be followed?

Selecting a Specific Idea/Hypothesis. Once a research area is identified, how does the student identify a novel research question 
and a testable research hypothesis? Are there specific strategies to facilitate this process? 

Faculty involvement. How much should the faculty adviser be involved? The answer to this question is hotly debated. Should fac-
ulty contribute to idea generation or should they merely step back? How should students navigate the considerable cultural differences 
between universities?

Psychology/Consumer Research. The fact that many marketing professors have been trained in psychology also raises the question 
on whether or not the preceding topics vary systematically depending on the nature of the faculty adviser’s personal training. Where 
systematic differences exist, is there room for identifying a strategy that synthesizes the best tactics from both?

In short, this roundtable will shed light into the different strategies employed by individuals, departments, and disciplines, in the 
generation and consolidation of a dissertation idea. We hope to attract the interest of senior and junior faculty, and, most importantly, 
doctoral students. 


