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EXTENDED ABSTRACT

Summary of the Paper
Previous research has found that compared to men, women 

are significantly more likely to consider eWOM consumer reviews 
as informative, and report that they are more likely to use these 
in their decision-making. Women also exhibit the negativity bias, 
viz. find reviewers of negative eWOM significantly more trust-
worthy than those who write positive reviews, in comparison with 
men. We investigate the role of gender differences in consumers’ 
self-construals in influencing these attitudes towards the virtual 
reviewers writing the eWOM consumer reviews. We find that the 
differences in a person’s relational-interdependent self-construal 
is an underlying reason leading to this gendered difference in the 
trust of a virtual eWOM reviewer.

Conceptualization
Based on our research and the extant literature, we propose two 

hypotheses relating to the effect of gender on the trust of eWOM 
reviewers. In our first hypothesis, we propose how this relationship 
between gender and trust of the reviewer may be moderated by 
review valence and the type of product being reviewed. We draw 
from previous research (Sen and Lerman 2007; Sen (forthcoming)) 
and propose that women will more likely exhibit the negativity bias 
than men, and moreover, be more likely to trust a virtual reviewer 
writing a negative review for a utilitarian product than for a hedonic 
product. To investigate the process of this gendered difference, we 
explore the role played by the subject’s relational-interdependent 
self-construal (RISC), since literature in social psychology has 
demonstrated that many gender differences in cognition, motivation, 
emotion, and social behavior may be explained in terms of men’s 
and women’s different self-construals (e.g., Sherif 1982; Banaji & 
Prentice, 1994; Baumeister 1998; Greenwald & Pratkanis, 1984; 
Markus & Wurf, 1987).

Method
A 2 (Gender: male, female) x 2 (Review valence: negative, 

positive) x 2 (Product type: hedonic, utilitarian) between-subjects 
experiment was conducted. Proposition 1 was tested using linear 
regression. Subjects’ relational-interdependent self-construal (RISC) 
was measured using the scale developed by Cross et al. (2000), 
and used to test mediation of the effect of gender on the trust of 
an eWOM reviewer by the subject’s RISC score (Proposition 2). 
The mediation was tested by using the 3 step regression analysis 
suggested by Baron and Kenny (1986).

Major Findings
We found support for our mediated moderation model in 

Proposition 2 which posited that relational-interdependent self-
construal (RISC) would mediate the effect in Proposition 1 and 
would be the reason behind the gender differences in trust of the 
virtual reviewer. Our finding is consistent with Cross and Madson 
(1997)’s view that individuals’ self facilitates their engagement 
in and adaptation to the environments, and we believe that in the 
case of women, their higher RISC motivates them to adapt their 
attitudes or behavior to the virtual reviewer, to ensure a smooth 
and harmonious interaction (e.g., having trust in the motivations 
of the virtual reviewer.) 


