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This paper focuses on why and how counterfactual thinking (CFT) affects information processing and behavioral intentions. Earlier

research has indicated that CFT influences the ability to discriminate between superior and inferior arguments, but did not directly

examine the underlying process. Also, even when CFT affects future behavioral intentions, it is not clear how it does so. Across three

studies we find that the underlying process is more akin to elaboration than priming. Also, we find that, when CFT influences

behavioral intentions, it does so by increasing goal strength.
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ABSTRACT
This paper focuses on why and how counterfactual thinking

(CFT) affects information processing and behavioral intentions.
Earlier research has indicated that CFT influences the ability to
discriminate between superior and inferior arguments, but did not
directly examine the underlying process. Also, even when CFT
affects future behavioral intentions, it is not clear how it does so.
Across three studies we find that the underlying process is more
akin to elaboration than priming. Also, we find that, when CFT
influences behavioral intentions, it does so by increasing goal
strength.


